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An Announcement 


CONCERNING THE AVAILABILITY OF PURE SILK DECORATIVE FABRICS 


Decorators who regard pure silk as the finest possible material 
for decorative fabrics need not be unduly concerned at present about 
obtaining them. At Scalamandre Silks, production is continuing as usual 


and samples are still complete. 


We are happily able to maintain this condition, and yet to continue full 


cooperation with the government in its defense policies, because 


1. Our own stock of previously processed silk yarn is still 


- 
ais 


comparatively large, and 


+ aa 
ee 


2. We are purchasing the processed silk stocks of several 
small manufacturers, who find this sale more profitable 


and expedient than finishing the material themselves. 


Obviously, the price of processed yarns bought under present conditions 
is considerably higher. Labor costs have also advanced; in fact, the cost 
of producing Scalamandre Silks has risen more than one-third. Yet we 
have restricted the increase to the decorator to only about 10% addi- 


tional, and do not anticipate further increases of large proportions. 


At the same time, we would urge the decorator to give some more con- 
sideration to the possibilities offered by printed fabrics, our production 
of which has recently increased. The many attractive designs and tex- 
tures of these fabrics provides a wide variety of decorative treatments, 
and the fact that prices remain unchanged is an additional reason for 
their more frequent use. 
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Scalamandvé Silks : 


MANUFACTURERS OF FINE DRAPERY, UPHOLSTERY FABRICS & TRIMMINGS 


£5 598 Madison Avenue, Hew. York es 


BOSTON @ CHICAGO e LOS ANGELES 
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AINE URNITURE 


IN THE “PRENCH “/RADITION 


BRUNOVAN, INC. 


SYLVAIN BRUNO, PRESIDENT 
383 MADISON AVENUE, NEW YORK 


LOS ANGELES: CHAS H. JOHNSTONE ©° 8165S. Figueroa St. DALLAS: DECORATOR’S GALLERY ©°¢ Santa Fe Building 
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Katrance to the new 


Palmer & Embury Section 


STIEHL’S 


For all decorators and clients who want Quality... and will pay its price... 
this is an important announcement: The famous Palmer & Embury Uphol- 
stered Line is now “At Home”... at Stiehl’s... where it will carry on the 


same high traditions for which it has stood for more than seventy-five years. 


It is a move with far-reaching benefits for everyone. Stiehl’s tremendous 
facilities eliminate a large part of overhead which this fine line formerly bore 
alone. This makes it possible — in a rising market — to continue Palmer & 


Embury quality and craftsmanship on the same price basis as before. 


Backed by two of the best business reputations in New York... a seventy- 
live year one for Palmer & Embury: a thirty-two year record for Stichl’s... 


satisfaction on all points is doubly assured. 


You and your clients are cordially invited to visit the new Palmer & Embury 
Section at Stichl’s. Mr. Palmer will be available for consultation. Mr. Schultze 
will continue in attendance. If unable to accompany clients. you may send 


them with a note of introduction. But do come in personally, if possible. : 


A. H. STIEHL FURNITURE COMPANY F 


28 West 20th Street ° factory distributors ° New York City 
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INTERIOR DECORATOR 


For October— 


As the first jingle of the Christmas 
season, INTERIORS has carefully searched 
the market for accessories; for vases, 
lamps, ashtrays, pictures and frames, 
statuettes, clocks and gifts of every 
description, which will be presented in 


a special portfolio. 
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PUBLISHER 
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COSTANTINO NIVOLA 


ART EDITOR 


INDUSTRIAL DESIGN 


EDITOR DONALD R. DOHNER 


FOREIGN 
CORRESPONDENTS 


BASEDEN BUTT, ENGLAND 


MAUDE T. FERRIERE 
F R A N C E 


INTERIORS IS PUBLISHED MONTHLY BY THE WHITNEY PUBLISHING 
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1t EAST 44TH STREET, NEW YORK, N. Y., PHONE VANDERBILT 
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IKE the bubbling mineral waters which 
offer themselves as cure-alls, the thought 


of “cost-plus” every so often bubbles up 
before us like the mirage in the desert... 


drink, and all will be well. 


Perhaps a little pursuit of this alluring 
spectacle would prove a snare and delusion 
and we would only lie gasping for help on 
the desert when it failed to cure our ills. 
Perhaps, like Pop-Eye, we need to eat some 
hooks 
with the psy- 
SPIN- 
ACH: to make us put in some good sound 
SPIN- 


ACH: to recognize that those airy handed 


Spinach: read good sound 


on SELLING 


handling. our clients: 


some 
which deal 
chology of 


business practices in our offices: 


people who prattle about being Profes- 


SIX POUNDS OF SPINACH 


what you pay for things, and are sure 
they are not being “taken in.” If your 
conduct does not in itself convince them 


of this, I say “shame on you!” 


It is an admission that you are willing 
to take advantage of being in a better 
financial position than your competitors 
in little shops all over the land who are 
supporting hundreds of thousands of 
people by merchandising; that you are 
willing to under cut them on price to 
get your jobs, since the quality of your 
work is not good enough to secure the 
job. I say fie on you! 


. It is an admission that you believe that 


“them that has, gets”... or in other 


words you believe that your clients 





the interior designer. 


this page. 





OPEN HOUSE 


This page is devoted to the free discussion of various problems facing 
We invite comment from designers, whole- 
salers, manufacturers or others associated or interested in this pro- 
fession, on the subject herewith presented, or on any other question. 
INTERIORS may not always concur with the opinions expressed on 
It is our hope that sincere discussion of many of the 


problems vexing our readers may eventually lead to their solution. 








sional and not business people are getting 
all befuddled over the difference between 
genuine professionalism—and rate of com- 
pensation, as though there were any con- 
nection between the two. 


To grant “cost plus” to one’s clients is a 
weak kneed and spineless way of getting 
a job. 


1. It is an admission that one’s work is not 
worth the total of retail prices of the 
individual goods sold. You have given 

the clients goods which they might have 

bought at random in many places, and 
in addition you have given them a beau- 
tiful ensemble which makes the things 
twice as lovely; and yet you are ad- 
your work is not worth 
those individual prices totaled up, let 


mitting that 


alone an extra fee which you really 


should have. Fie on you! 


clients 
feel more comfortable when they know 


2. It is an admission that your 


3. 


wealthy enough to have a lot of work 
done at one time should have preferen- 
tial treatment on prices over your less 
wealthy must do a few 
things each year . . . for few who ad- 
vance the bright idea of “cost plus” 


clients who 
ad- 
vocate it for small decorating jobs. 


You are willing to face the fact that in 
order to give all clients the same treat- 
ment or the advantages of “cost plus” 
you must inferentially say “use my 
charge accounts, but I cannot afford to 
give you professional help on your prob- 
lem for it wouldn’t pay me enowgh.” 
Such would be the professionalism un- 


der this system. Fie on you! 


It is an admission, if you are logical, 
that you think that you should go to 
your shoe store, ask them to reveal their 
figures, and let you buy your shoes at 
“cost plus,” and that you should follow 
the same procedure for your butcher 
and candlestick maker . . . probably 





by RUTH CAMPBELL BIGELOW 


thus eliminating jobs for many people. 
Fie on you! 


Eat some SPINACH; develop your self 
esteem (not arrogance); give your clients 
good value for their money, and take a few 
moments to explain those values, and you 
can get your retail prices. People, by and 
large, want just as good quality as they 
can afford to pay for, and it is up to you 
as an honest person to see that they get 
it for the most reasonable retail price you 
can (not cut price). If you conscientiously 
do that you will not have people asking 
you to do any better. They may not all 
be able to afford to buy twelve dollar ma- 
terials, but with the manufacturers and job- 
magnificently, you 
can easily find beautiful things at retail 
prices all the way down the line. 


bers co-operating so 
There is 
a moral lesson here as well as a practical 
one: just as your clients have gotten their 
money through some form of industry, so 
they must distribute it fairly through 


those who are earning their security 


through some other form of industry. 


Your clients do not need to be told by 
others honest if you 
have been really honest with them. They 
do not ask other business people to pro- 
duce wholesale bills to show that they are 
not being gypped. Why should they make 
you blush by asking that of you? Pro- 
ducing a wholesale bill proves nothing, 
anyway, to judge by the stories jobbers 
tell of “cost-plussers” ... for it seems that 
that “cost-plussers” get themselves into 
such financial straits that they must ask 
for blank jobber’s billheads which they fill 
out; and they ask for bills which do not 
reveal ‘extra piece-discounts; and they ask 
for bills which show fictitious 
purchased. Shades of honesty! 


whether you are 


amounts 


Just tell your clients who want to have 
you work on “cost-plus” that you treat all 
your clients alike, and that you could not 
do for one what you do not do for others: 
say that you do not feel that you want to 
compete with others by cutting prices, but 
that you will work your fingers to the bone 
to do a lovely job for them within the 
means they have, and then prove it; tell 
them to bring in to you the things they 
wish to buy at wholesale and you will 
decorate to them, and you will find that 
they wish ardently for your good taste in 
making those wholesale selections and will 
give up their demands and let you do the 
choosing at own price; in other 
words, eat SPINACH and use your brains, 
and you will find that you can get your 
jobs at retail. 


your 


(Please turn to page 62) 
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NEW DOCUMENT PRINTS 


by qreeti 


Encouraged by the enthusi- 
astic and unprecedented ac- 
ceptance of our original Old 
Document reproductions we 
announce additional authen- 
tic designs in the same out- 
standing quality of engrav- 
ing and printing, the two 
shown here being excellent 
examples. 


No. 16170 (above) Fed- 
eral, from the file of old 
fabrics in the Art Insti- 
tute of Chicago. 

No. 16150 (at right) 
Chinese. Toile Rorimer, 
from the private collec- 
tion of the late Louis 
Rorimer, very kindly 
made available to us by 
Rorimer-Brooks, Inc. 


q reeti fabrics 
INC, 

49 East 53rd Street 

New York, New York 
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HE decorative scheme selected for the fine new Illini Union Building at 

the University of Illinois was blue and yellow, and into it Formica fitted 
neatly and exactly when it was used for table tops, doors, wall covering 
and similar purposes. 


The yellow table tops are cigarette proof; they are proof also against stains 
by ordinary liquids; they are not brittle and will not chip and crack; they 
are warm and pleasant to the touch. And the color and surface met precisely 
the decorator's requirements. 


Formica offers the greatest flexibility so far as color is concerned. It is also 
available in several surfaces: high gloss, satin and morocco. 


Let us send you literature showing the 
color range and methods of installation 


The Formica Insulation Co., 4642 Spring Grove Ave., Cincinnati, O. 
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FORMICA 


TABLE TOPS * 
AND DOORS 


In the illustration the table tops in 
the foreground and the blue doors 
in the background ore Formica 
Both are very easily cleaned with 
soap and water or with alcohol, 
benzol or other solvents that might 
be needed to cut grease. No such 
solvents will in any way injure the 
Formica 

This splendid clubhouse for students 
was erected by Ernest L. Stouffer, 
architect; Howard Lowell Chaney, 
consulting architect; Von Ammon, 
decorator; and English Brothers, 

contractors 
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WHERE 
FORMICA IS USED 


Formica has been selected for many 
most important institutions. It is 
used for table tops, wall covering, 
counters in the Library of Congress; 
most of the recently constructed 
public buildings in Washington 
have made use of it, the Social 
Security Building, the Federal Re 
serve Bank Building, the Supreme 
Court Building. You find it in hotels 
like the Waldorf and Palmer House; 
in trains like the Broadway lim 
ited and Twentieth Centuries; in 
ships like the Queen Mary and 
the S. S. America. The pictures are 
additional views of Formica in the 
Iini Union Clubhouse 


It is cured under 1100 
inch, and it is therefore 
harder than marble, 
deterioration. 

The sheet is somewhat | 

will cause it to crack. It is 

by considerable changes in 
are stable and will hold their 


These practical qualities have r 
raters and architects for vei 
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“LUST FOR QUALITY” 
Explanation: In May, INTERIORS pub- 


lished a series of rooms designed by Wil- 
liam Pahlmann, Decorator for Lord & 
Taylor, New York. In July, these were 
criticised by Miss Bertha West Nealy, also 
a Decorator, as “bastard art,” among other 
things. Below, a friend of Mr. Pahlmann 
replies: 


Sir: 
Mr. Pahlmann’s recent exhibition at Lord 
& Taylor, deserves a great deal of praise. 


Publie 


and critics alike, have acclaimed his talent. 


It is vivid, imaginary and artistic. 
Sr 7 


As a Decorator | can appreciate that this 


startling innovation presents a_ certain 


amount of competition. However, those 
of us who are alert to the constant change 
about us, cannot escape the realization that 
the art of decorating is also subject to the 
Mr. Pahlmann’s 
designing thowgh brilliant, will not affect 
the ‘quality and beauty’ as Miss Bertha 
West Nealy prefers to call it, of the deco- 
rators art built up over the years; it will 
merely supplement it. In other words 
it is a new trail, but, one that will not be 
applicable or adaptable as frequently as 


same immutable law. 


might be supposed. 

Miss Bertha West Nealy appears not only 
in the role of ultra eritie, but has in 
her fervor entered other fields of which 
she appears totally ignorant. No wonder 
her letter concludes at her own surprise 
that certain political prejudices have been 
fermenting and this was an opportunity to 
confuse them with decorating. Her asper- 


sions on Russia are contrary to the 


known facts. The Russian people accord- 
President are 
battle’ they are 
united by a principle and love of country. 
On the other hand Miss Nealy’s implied 
acquiescence in the destruction of every 
culture and art by the world’s most no- 
torious 


ing to our putting up 


‘A magnificent because 


marauder and enslaver, namely 


Hitler, does not jibe with her lust for 
quality and beauty. 

Mrs. Ruth Engel 

New York City 

HUCKSTERING TALENTS 

Sir: 

I have just had time to go through vour 
\ugust issue and the first letter on your 
page entitled, “Decorators Must Be Boobs,” 
causes my last three hairs to rise up in 
protest. The gentleman, and I speak ad- 
visably, who wrote that letter has no con- 
ception of what the profession of interior 
designing stands for. There may be some 
who because of the printing of cards have 
labeled themselves Interior Designers, but 
they form, as we know, a class of people 
who would gladly sell any items wholesale 
at retail prices. If by an interior decorator 
your writer means someone who will sell 
you furniture, fabrics, lamps, ete., possi- 
bly he is right. But as far as I ean see, 
department and specialty stores are much 
better set up to do this type of merchandis- 
ing. The designer is one who on being 
called in analyses the technique of living 
of a client. He is able by training and 
experience to make sure that the client se- 
cures for his dollar the best material avail- 
able. Who makes recommendations as to 
color and finish so that rooms will become 
artistically the property of the people who 
live there, and not express the decorator’s 
own personality, There are many phases 
to a house job. People can be made very 
happy and comfortable by the incorpora- 
tion of living, work and play space in their 
environment. I would bet that when your 
writer went to his architect it was because 
he was recommended and not because a 
salesman called on him or a promotional 
letter was sent. Experts in most fields do 
not attempt to huckster their talents, and 
ethically are prevented in doing so by their 
professional background. I suggest to your 
friend that if he wants tables and house- 
wares, he go to a department store. If he 
wants advice, design and selection on a 
professional basis he act in the same way 
he would when going to a doctor, and 
afford a designer the same_ professional 
courtesy. 

I hesitate to put in writing my opinion of 
the portfolio in interiors. Rhode’s office is 
somewhat reminiscent of the horrible 
things that I see in my dreams. The out- 
doing of all baroque by Draper is some- 
what reminiscent of a high 


priced red 


light district. The stairway by Ernst Payer 
at Montclair is lovely. Worrell’s stairway 
on the opposite page is also a lovely thing. 
The Tom Douglas fireplace reminds me 
of a mad experience in an antique shop 
where I got a slight touch of claustro- 
phobia and thought that I would never get 
out, or a sweet tea shop at West Hooey 
on the Oumph. Nino’s anatomy for decor- 
ators is a swell idea and would be better 
yet if broken down into a logical sequence 
so that they may be saved for reference. 
Needless to say, Dohner’s article suits me 
perfectly and I hope to see more material 
of this type in time to come. 

Gordon E. Obrig 

New York City 


HOW TO GET OFF A HORSE 


Sir: 

In the August issue of your magazine, 
there was a very interesting letter from 
F. W. G. He 


boobs! 


says decorators must be 
I won't try to argue that point 
with him. We probably are! 

He says that the 


tried to sell him their services. 


have not 
We are 


We have or 


decorators 


or should be _ professional. 
should have had four years of intensive 
training and study of the subject as well 
as a certain amount of practical experience. 
We should rank with lawyers, doctors and 
architects. How many of these followings 
have rung F. W. G.’s front door bell ask- 
ing to be considered? 

But I heartily agree with F. W. G. that 
decorators should put themselves in a 
position to render their services to the 
He brings out a 
self-evident truth, namely that the num- 
of middle 
the big incomes. He strikes a very sympa- 
thetic with For time | 
have been considering how to reach this 


middle income people. 


bers incomers far outnumber 


note me. some 


market. Further this type of decorating 


goes along with a philosophy I have 
evolved. 

This philosophy, which should apply to 
all business, is that the primary end and 
aim of business should be to render serv- 
ice and only secondarily to reap profit. 
By making our service fit the market, we 
would be able to hold a large market, in 
place of the limited market we now reach. 

This past Spring, following along thi- 
general trend, I was asked to decorate a 
house in the suburbs. The client had also 


about $1000.00 (Please turn to page 58) 
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HARRAH MODER 


CHARAR FURNITURE COMPANY 


444 MADISON AVENUE CHARLES B. GELLER 58 WAREHAM STREET 


NEW YORK GITY Merchandise Mart BOSTON, MASS. 
CHICAGO, ILL. 


CABINET SHOPS AT 38 WAREHAM STREET, BOSTON, MASS. 
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Charles B. Geller, Harold W. Herlihy, 
6th Floor, Merchandise Mart 816 S. Figueroa Street 


Sole American Distributors for: 


ARTHUR BRETT & SONS, LTD. 
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handsomely Jacquard Striped 
... No. 62490... versatile fabric, 
adding a precise and coloful note in 
today’s well favored 18th Century, 
English settings. Obviously a happy 
choice for either furniture or dra- 
peries ... Ask to see this dis- 
tinguished pattern in its 
provocative color range. 
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THE EDITOR LOST HIS PIPE 


And finding it again entailed considerable house- 
cleaning of the editorial desk. There came to light 
several bottles of aspirin (empty), a number of color 
samples, two calendars, and an amount of un- 
answered correspondence to this and the previous ad- 
ministration of INTERIORS. A surprising number of 
these neglected letters voiced a curious complaint: 
they loudly attacked the consumer magazines, par- 
ticularly the women’s magazines, for what they call 
the “Be Your Own Decorator” movement, by which 
we gather they mean the attempt to teach the general 
public something about colors, draperies and the 
style and arrangement of furniture. 


“There is a constant trend,” writes one inflamed sub- 
scriber, “to run down professional decorators and to 
tell women that they must express their own personali- 
ties, be their own decorator, etc, Frankly, the average 
woman should have her personality hidden instead of 
expressed. . . . Interior decorating is and should be 
treated as a great art, combining as it does a number 
of arts. The average woman does not make her own 
hats . . . why does she suddenly fancy she can 
upholster?” 


If we understand the inflamed subscriber and his fol- 
lowers correctly, their idea is that the profession of 
Interior Design should be kept a sort of holy mystery, 
lest the fumblings of amateurs take the bread from 
their mouths. If that is what they mean it is nonsense 
and rather pernicious nonsense at that. It would be 
just as sensible for Leopold Stokowski, Lily Pons and 
Mr. Petrillo of the Musicians Union to band together 
to boycott the sale of pianos. 


Interior Design is an art. Granted. It is a difficult art 
for amateurs to practice. Granted. But the more the 
ordinary individual learns of any art, from poetry to 
portrait painting, the better is he able to appreciate 
what the real professional is trying to do, and the bet- 
ter client is he bound to become—once he has the 
money. Instead of opposing the “be your own deco- 
rator” movement, simple business instinct should tell 
the professional designer to comfort it, nourish it and 
pat it on the back. He should teach free classes in 
high schools. Yea, though it mortify the flesh to do so, 
he ought to give lectures to women’s clubs—F. de N. S. 
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AT THE EDGE OF WASHINGTON'S AIRPORT STOOD ABINGDON. 
HOME OF GEORGE WASHINGTON’S ADOPTED DAUGHTER NELLY. 
THE PLACE BURNED DOWN IN 1930 BUT ITS WELL TENDED RUINS 
ALREADY LOOK VENERABLE. BRICK WALL AND TREE ARE IN 
VIRGINIA, JURISDICTION OVER THE AIRPORT, BUILT ON MADE 
LAND IS A MOOT POINT BETWEEN VIRGINIA AND THE DISTRICT 
OF COLUMBIA. 


ALL PHOTOGRAPHS BY ORVILLE K. BLAKE 
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WITH ENOUGH ASPHALT ON ITS RUNWAYS TO BUILD A ROAD FROM 
WASHINGTON TO BALTIMORE, AND WITH ELEVEN LANDING PLATFORMS 
IN USE, OUR NATION'S NEW AIRPORT IS ALREADY OVERCROWDED. 

A TEN CENT TURNSTILE ADMITS GAPERS TO THE LONG CRESCENT 
OBSERVATION PLATFORM, FACING THE FIELD. 
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WASHINGTON’S NATIONAL AIRPORT 
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A handsome group of buildings has been 
designed by Howard Chaney and Associates. 
An airport building for Washington has special 
requirements that need not bother other cities. 

It is a great tourist city and at the same time 
the capital of the most powerful nation in the 
world. As in the Union Station, more space has 
had to be set aside in the National Airport for 
pomp ceremony and formal receptions than 
other cities of comparable size would need. 
Washington's airport has a diplomatic reception 
room, a private office for the President of the 
United States, special clubrooms for the pilots of 
competing lines, and a curved main waiting 
room that serves at the same time as a sort of 
baiconied arena. 

There are also two large and handsome 
restaurants, for ever since Paris’ Le Bourget Field 
was opened airport designers have realized that 
a seat at a table where one can see fifty planes 
land and take off in a hour makes the finest floor 
show in the world. Both the main restaurant 
and the cafeteria below were designed and 
decorated by Washington's extremely social 
Mrs. Ethel Pilsen Warren, who worked like a 
nigger for fourteen months to complete the job, 
but who now has had her reward. All the other 
restaurants in all the other national airports 
will be designed by Mrs. Pilsen Warren too. 
Right fresh out of the Junior League (of 
Washington), Mrs. Warren spent two years 
watching what the Rockefellers were doing to the 
ruins of Williamsburg (Please turn to page 50) 
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ONLY ONE OF THE AIRPORT'S 
FOUR PROJECTED HANGARS IS 
IN OPERATION BUT THE IN- 
TRICACY OF ITS GIGANTIC 
TRUSSES AND LACELIKE BEAMS 
SHOULD GIVE INSPIRATION TO 
ANY DESIGNER. NOTE THE BUSY 
LITTLE SIX WHEEL TRUCK 
SNAKING A GIANT PLANE OUT 
OF THE HANGAR, TAIL FIRST. 


CURVING, AND BUILT ON FOUR 
SEPARATE LEVELS, THE MAIN 
WAITING ROOM OF THE AIRPORT 
LOOKS THEATRICAL. THIS IS 
NO INSULT TO THE ARCHITECTS, 
FOR A THEATRE IS JUST WHAT 
IT 1S SUPPOSED TO BE, FROM 
TIME TO TIME, WHEN GREAT 
BULBOUS PANJANDRUMS DE- 
SCEND FROM THEIR PLANES. 


WASHINGTON'S 





NATIONAL 
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AIRPORT 



























THE WAITING ROOM AT SUNSET. 
al Bs ~e as NOT A PLANE CAN LAND, NOT 
: ~ SO MUCH AS AN OYSTER BOAT 
CAN GO UP THE POTOMAC AND 
MISS THE APPRECIATIVE EYES 
OF THESE COMFORTABLE 
LOUNGERS. THE RESTAURANT 
STRICTLY A LA CARTE, HAS AN 
EVEN BETTER VIEW FROM ITS 
“ye a LOCATION DIRECTLY OVERHEAD. 
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THE PILOTS’ CLUB. BECAUSE 
THE BUSINESS OF PILOTING A 
COMMERCIAL AIR LINER IS SUCH 
AN EXHAUSTING ONE, THESE 
TWO MASSAGE TABLES NEAR THE 
WINDOW ARE THE MOST IM- 
PORTANT PIECES OF FURNITURE 
IN THE PILOTS’ CLUB ROOM. 
THEY DRINK NO LIQUOR, LITTLE 
COFFEE, BUT LOTS OF COCA-COLA. 
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ALL PHOTOGRAPHS BY HANS VAN NESS 


























BY HELEN 


THE ENTRANCE HALL HAS A GAY HUNTING PAPER IN GRAY AND SCARLET 
ON THREE WALLS ABOVE A GRAY PAINTED DADO WITH MELLOW PANELLING 
ON THE FIRE PLACE WALL IN WHICH IS SET A SMALL PAINTING WITH 
HORSES AND HOUNDS. MEETING BEFORE A RED PAINTED BARN. 
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RS. BODINE (HELEN KOUES) IN REMODELING AN OLD STONE PENNSYLVANIA 
HOUSE. BUILT ON THE SIDE OF A HILL, PLEASANTLY DISREGARDED RULES 
AND ADDED A NEW WING WHICH PUT THE LIVING ROOM AND (BRICK 
FLOORED) DINING ROOM ON A LOWER LEVEL THAN THE ENTRANCE HALL. 
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Miss Helen Koues, for many years Director of 
the Studio of Architecture, Building, and 
Decorating of Good Housekeeping Magazine, 
has recently resigned to establish herself as a 
private consultant on problems of Interior 
Design. Because Miss Koues is well known 
to the entire profession, and because this is her 
first article as an independent writer, we 
are glad to present the jollowing description, 
written in her cwn inimitable manner, of her 
hunting box in the country of Unionville’s 
Cheshire Hounds, where, incidentally, she is 
better known as Mrs. S. Laurence Bodine.—Ed. 


Brisk autumn weather, the sound of the horn 

signaling the ‘’gone away” over fair hunting 

country, holds now as it has for centuries 

the romance and thrill of fox hunting, to lovers 

of the sport. And no ketter sport is to be 

found than with the Cheshire Hounds, the 

private pack of that rare Master of Fox Hounds 
W. Plunket Stewart, Esquire, at Unionville, 

Pennsylvania. 

In this hunting country is Bye-Days. A little 

old stone house we remodeled for ourselves, 

for use in the hunting season—those bye-days 

of life when care is shed for the joy of a 

horse and the hunting horn. 

In remodeling, rules were forgotten. Comfort, 

and ease of living—which to me includes 

pleasing the eye—is what | went happily 

about, gathering antiques as I saw them; a 

mantel here, panelling there, old tables from 

North Carolina, four poster beds from 

Connecticut and the 17th Century furniture 

for the dining room, good reproductions from 

Grand Rapids! They are there, you know. 

Through a simple Colonial doorway you enter 

the hall shown to the left. A hunting paper 

in gray and scarlet, with a dashing hunter 

sometimes left in the ditch, accompanying a 

long-skirted plumed-hat 18th Century lady 

on a gray (my own pet hunter is a gray) 

enchanted me, so (Please turn to page 68) 





THE BEAMED CEILING AND THE WIDE FIREPLACE WITH FURNITURE 
ARRANGED FOR COMFORT AROUND IT IS HAPPILY INFORMAL, WHETHER 
USED BY A FEW OR SET WITH SMALL TABLES FOR TWENTY OR FORTY 
AFTER HUNTING FOR TEA AND JAM, SCRAMBLED EGGS AND BACON. 


TYPICAL OF THE BEDROOMS IS THIS VIEW THROUGH THE SIMPLE PINE 


” " , FOUR POSTER BED. SOFT-COLORED WALLS, BRIGHT FLOWERED CHINTZ, 
BYE DAYS IN A FAIR HUNTING COUNTRY EASY CHAIRS AND THE COMFORTING WARMTH OF A CRACKLING WOOD FIRE 


ON THE HEARTH OF A FRANKLYN STOVE SPELL COMFORT AND INFORMALITY. 


is 9s GPR ek 


ha Sedietn 


INTERIORS 





SUN AND LOTS OF IT WAS WANTED, SO THIS LIVING ROOM, 24x 30, ON THE 
LOWER LEVEL FACES DUE SOUTH WITH THREE GROUPS OF FRENCH DOORS 
OPENING ON A BROAD TERRACE. AUDUBON PRINTS, SET THE COLOR 

NOTE OF GREEN, CREAM WALLS AND A TOUCH OF RED. 


THE OLD KITCHEN MAKES THE SMALL DINING ROOM. THE PLASTER CEILING 
WAS KNOCKED OUT TO REVEAL THE RAFTERS, THE OLD WALLS WERE 
ROUGH PLASTERED AND A BRICK FLOORING WAS LAID. RECESSED 
WINDOW AND FRENCH DOORS GIVE CHARACTER TO THIS SIMPLE ROOM. 
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ANTIQUE BLACKAMOOR, 40” HIGH, FROM 
THE COLLECTION AT JONES & ERWIN. 





1. HAND KNOTTED RUG, BREAD- 
FRUIT DESIGN, 5 x 8, $200. (RT.) 
—DE QUINTAL INC. 


2. HAND HOOKED RUG, SPECIALLY DE- 
SIGNED BY F. SCHUMACHER & CO. FOR 
PRINCETON CLUB, 4’ x 23”, $43.20, 


3. NEEDLEPOINT IN FRESH BRIGHT COLORS, 
MADE IN AMERICA BY PRM FLOOR 
COVERINGS—$4.55 SQ. FT. 


4. “CASSANDRA’—NEW IN THE LOKWEAVE 
LINE AT BIGELOW-SANFORD. $9.00 SQ. YD. 











5. ROPE AND STARS CARPETING, SPECIALLY DESIGNED FOR 
COMMERCIAL INTERIORS BY A, & M. KARAGHEUSIAN. 


6. ““MARLBOROUGH,"’ NEEDLEPOINT IN SHADES OF ROSE, BEIGE, TURQUOISE, 
ETC. ON BLACK GROUND, 25’3” x 14’4”, $3625., ERNEST TREGANOWAN INC. 


7. “PRESTIGE” RUG IN HEAVY, HIGH PILE AXMINSTER 27”, 9’, 12’ WIDE, 
ANY LENGTH, $6.95 SQ. YARD, FROM FAY CARPET COMPANY. 


&. EIGHTEENTH CENTURY MOTIF IN A HAND CARVED BORDER RUG FROM NYE-WAIT, 
DISTRIBUTED BY RAYMOND & HELLER—9 x 12, $220. (RETAIL) 


9. RALEIGH EMBOSSED WILTON CARPET IN BLUE, GOLDEN TAN. LIME, SPANISH 
CEDAR AND MAUVE-ROSE, $8.50 SQ. YD. MOHAWK CARPET MILLS. 


10. ANTIQUE ISPAHAN IN SAPPHIRE BLUE, GOLD, CYPRESS GREEN AND 
MULTITUDE OF COLORS, 6’2” x 4’2’”, $35C0..—KENT-COSTIKYAN. 


11. ANTIQUE “CATHEDRAL BROCADE" COMES IN FIVE BLENDED DUO COLOR 
COMBINATIONS—$17.50 PER SQ. YARD—FIRTH CARPET CO. 


12. “CRESTEX"’ ONE OF SIX NEW TEXTURES IN PASTEL 
COLORS—$12. TO $20. PER SQ. YD.—AT SULLIVAN CARPET CO. 


13. MASLAND'S NEW ‘ABBY’ WILTON IN EIGHTEENTH CENTURY 
FLORAL DESIGN ON AN IVORY GROUND—$7.50 SQ. YARD. 


14. A FLORAL SAXONY IN CLEAR COLORS ON DARK 
GROUNDS—$5.00 SQ. YARD, FROM ALEX. SMITH & SONS. 


15. HAND MADE, ALL WOOL NEEDLEPOINT IN 
QUEEN ANNE DESIGN ON AN IVORY GROUND. 
12 x 14, $1200.. H. MICHAELYAN INC. 


16. FROM THE “GREYSOLON’ LINE OF HAND 
CARVED RUGS—THIS FLOWING DESIGN IN 








9x12 IS $540., KLEARFLAX LINEN LOOMS. 


17. ONE OF THE FLORAL PATTERNS FROM NEW 
SERIES OF BLUEFIELD CARPETS—PASTELS 
ON IVORY GROUND—CHARLES P. COCHRANE. 


18. A RICHLY HAND CARVED PATTERN IN 
SHELL MOTIF, DESIGNED FOR LADY 
MENDL’S NEW YORK APARTMENT 
BY V'SOSKE SHOPS 


19. CLOSE-UP OF ‘‘VALIANT,”’ NEW 
CHASE SEAMLOC CARPET AVAIL- 
ABLE SIX COLORS. $6.50 SQ. YD. 




























FLOORS AND FLOORING MATERIALS 
P A R T Be 


By ELIZABETH M, KAUFER 


In specifying a floor consider the functions it must fulfill. It must take not only 
the wear and tear and abrasion of traffic, but changing stresses as people move 
and weights shift. A floor gets more dirt, more moisture, more abuse than any 
other part of a room. But beyond this, people look at floors, so they must have 
appearance—beauty of texture and color. A floor plays an important part in 


the whole color scheme. 


It follows that the qualities to look for in flooring materials are appearance, 
durability, comfort, safety, reasonable cost, low maintenance expense, ease of 
repair. The questions you should ask before you buy a floor are ‘Will it wear 
well? Will it be comfortable to walk on? Will it be easy to clean?’’ Appearance 
is more obvious and can be more easily judged. 


Among flooring materials you can find those that have been used for thousands 
of years and those so new that they are next year’s products. All of the flooring 
materials we will discuss are for visible floors, and are to be laid over a rough 


or finished sub-floor. 


WOOD. One of the oldest materials for floors, and one widely used in homes, 
is wood. Wood has certain physical characteristics which make it highly de- 
sirable—good appearance, elasticity, low heat transmission, high sound ab- 


sorption. 


The usual wood floor is %g” thick, of solid wood. Wood floors can be laid in 
boards—either in narrow strips, or in the wider planks which are today favored 
in better installations—or in parquet patterns, such as herringbones, squares, 
basketweaves. Sometimes in laying, celotex is placed between the sub-floor 


and the wood, increasing the sound-absorption property of the wood. 


The most important woods for flooring are oak, walnut, maple and teak. The 
first three are native to this country. Teak is brought in as ship’s ballast, mostly 
to the port of New Orleans. Other native woods that are used for flooring are 
birch and beech. Imported woods that have been used for flooring are mahog- 
any, koko wood, tiger wood, circassian walnut, yalapa, English oak, sapeli, ver- 
million, rosewood, ebony, sabicu, amaranth, tulipwood and satinwood. These 
are all increasingly difficult to get, because of present shipping conditions, and 
there is no particular advantage in using them, because their colors can be ob- 
tained exactly by staining our native woods. (Please turn to page 70) 
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ON JULY 1. 1844. THIS FINE ASSEMBLY OF FURS, FEATHERS, GOLD LACE. BRASS 


y BUTTONS. AND HORSES, ASSEMBLED IN FRONT OF CASTLE GARDEN (NOW THE AQUARIUM) 
/ 
¥ 





FOR A GRAND REVIEW. IT WAS DULY SKETCHED BY F. J. FRITSCH. LITHOGRAPHER, : 

y Xe WHO PUBLISHED THIS, ONE OF THE MOST VALUABLE OF ALL AMERICAN MILITARY PRINTS. iq 
.. = =) - iA 
At \ RMIES all over the world hare this much in common, they generally are Ey 


at they best when they look their messiest—this despite the fact that Napo- 
leows Grande Armee conquered most of Europe in pipe-clayed helts, busbies, shakoes, 
pelisses, and brass buttoned spatterdashes, But soldiers, as they grow grimier 
and more efficient, like to look back to the days when a military man could 
wear feathers and lace and still not be considered effeminate. 
Kreryone who has ever looked at a Scotch whiskey advertisement must know 
about the fine furnishings of the British army on dress parade, and any- 
one who remembers the series of Viennese musical films that Hollywood un- 


reeled a few years ago must know about the troops of Franz Josef of Austria, 


“the best dressed army in the world,” but few remember (Continued on page 32) 
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he MNCAMIPMIENT of the NATIONAL GUARD of 


To Colonel LM Stevens, the Oticers and Members & the Revel 





Rutered ne vo te 90 He Gangrene 


YALE MEN, AND VETERANS OF NEW YORK’S OLD 7TH, FIRST REGIMENT TO 


USE THE TITLE ‘NATIONAL GUARD”, ARE ALWAYS ON THE LOOKOUT FOR 


THIS PRINT, WHICH SHOWS THE BAND SOUNDING OFF IN A COW 


PASTURE AT THE FOOT OF NEW HAVEN'S FAMOUS THREE BLUFFS. THE 


REGIMENT HAD JUST TWO CANNON IN 1832. IN 1941 IT HAD FOUR. 


THE FIRST WHISTLER DRAWING EVER TO BE PUBLISHED WAS 


THIS SONG COVER, WHICH APPEARED JUST BEFORE CADET 


J. A. MC N. WHISTLER FLUNKED HIS CHEMISTRY EXAM— 


TO THE ARMY’S LOSS, TO ART’S GAIN. WHISTLER’S 


FATHER, WHO BUILT THE RAILROAD FROM LENINGRAD TO 


MOSCOW, THOUGHT IT AN EXCELLENT PIECE OF WORK. 





NEW -YOIRIK, sf 






V) G4 VOC Thee Pant vs regpecdtiillr ruscribcd Ay ther obliged servant 


Orlane Neely, Sucgant 


SONG OF THE GRAQUAT 


ONITED STATES GLORY ACAUEMY: 
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MILITARY PRINTS FOR TODAY'S INTERIORS 
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THE U. S. NAVY HAS HAD MANY DISASTERS, BUT NEVER SINCE THIS WEDNESDAY AFTER- 
NOON HAS IT SUCCEEDED IN KILLING THE SECRETARY OF STATE, THE SECRETARY OF 
THE NAVY, THE COMMODORE OF THE ATLANTIC FLEET, AND THE BIGGEST LANDOWNER 
ON LONG ISLAND AT ONE POW! NAT CURRIER, WHO MADE THIS PRINT, DID NOT KNOW 
THAT THE YOUNG LADY AT THE EXTREME LEFT, MISS GARDINER, NEW YORK’S ORIGINAL 
GLAMOR GIRL, WAS BLOWN SMACK INTO THE ARMS OF THE PRESIDENT OF THE 

UNITED STATES, JOHN TYLER, WHO PROMPTLY MARRIED HER. 





that from 1812 until 1861 the army of the United States and the various state , 
militia regiments associated with it, inefficient though they may have been, 
could match plume for plume with the fanciest foreigner. It is that period, 
that brass buttoned backwater in America’s military history, that we have 


chosen to illustrate on these and the following pages. The cash value of 


nooo 


these prints—unframed, varies from $120 to 15c, their decorative value, for | 


officers’ clubs, ward rooms, hotel homes—and just plain for the portfolios 
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of collectors, should be obvious. Interior designers would do well to 





remember that military print collectors like their pictures framed simply— ' 


save your velvet mats and mirror frames for flower prints. 
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IN 1885 THE QUARTERMASTER DEPARTMENT OF THE 
U. S. ARMY COMMISSIONED A SET OF COLORED 
LITHOGRAPHS FROM H. A. OGDEN TO ILLUSTRATE 
THE DEVELOPMENT OF OUR ARMY’S UNIFORMS. 
TWO OF THESE PLATES ARE ILLUSTRATED ON THIS 
PAGE. TO THE LEFT, A MYTHICAL MAJOR GENERAL, 
IN JACK BOOTS AND CHAPEAU-BRAS, WHO LOOKS 
SURPRISINGLY LIKE ANDREW JACKSON, IS HANDING 
AN ORDER TO A LIEUTENANT OF LIGHT ARTILLERY 
(NOTE THAT LIEUTENANTS WORE BUT ONE EPAULETTE, 
WHO WEARS A SHAKO, A RED ARTILLERY SASH, 


AND HALF-BOOTS, THE FORERUNNERS OF PUTTEES. 


Illustrations on pages 30-31-32-33 courtesy of 
The Old Print Shop, Harry Shaw Newman. 


JUST BEFORE THE CIVIL WAR THE CADET OFFICER OF 


THE DAY REPORTS TO THE ACADEMY’S COMMANDANT, 


GENERAL WINFIELD SCOTT, HERO OF THE MEXICAN 
WAR, WHO WEARS A YELLOW SASH AND EVENLY 
SPACED BUTTONS TO SHOW THAT HE’S A FULL 
GENERAL. THE BEARDED SERGEANT AT THE BOTTOM 
OF THE STEPS BELONGS TO THE ENGINEER CORPS, AND 
THE COATED LIEUTENANT OF ARTILLERY STANDING 
WITH HIS HAT IN HIS HAND BEARS A STRANGE 
RESEMBLANCE TO “LITTLE GEORGE” B. MC CLELLAN, 


WHO HAD JUST INVENTED A SUCCESSFUL SADDLE 


IN 1858, (WHICH THE ARMY STILL USES,) 
AND WAS TO BE THE UNSUCCESSFUL MILITARY 
OPPONENT OF ROBERT E. LEE IN 1861, AND THE UNSUC- 
CESSFUL POLITICAL OPPONENT OF ABRAHAM LINCOLN 


IN 1864. 




















VIEW FROM THE SOUTH, WALLS ARE WESTERN RED CEDAR, LIGHTLY 
STAINED, TRIM PALE YELLOW WITH DOORS AND BALCONY RAIL IN 
WILLIAMSBURG BLUE. AN OUTSIDE BELL CALLS PEOPLE TO THE TELEPHONE. 
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FIRST FLOOR PLAN. NOTE THAT 
WRITER FURNAS' STUDY AND 
WASHROOM ARE COMPLETELY 
SEPARATE. THE LONG SOUTH 
WALL OF THE DINING ROOM WAS 
CAREFULLY PLANNED TO GIVE 
DINING ROOM AND LIVING 

ROOM SEPARATE VIEWS. 
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RESIDENCE FOR MREMRS. ICFYVRNAS,LEBANON,NEW JERSEY ~ C.WKOSMAK~ERNST PAVER, ARCH. ~NEW VORK city ~ JC pisis~1%4y) 






































LIVING ROOM CORNER, WITH WALLS OF SILVER GRAY WELDTEX, AND 
LIQUOR CABINET IN PALE WAXED PLYWOOD. THE MEXICAN PEASANT 
FURNITURE IS PEPPED UP WITH A LACQUER TOP COFFEE TABLE BY AALTO 


SOLID COMFORT 


—_ 
a 


Mr. J. C. Furnas, of Lebanon, N, J. is a patient and painstaking writer of magazine articles who 
suddenly came into the big money a couple of years ago after he had been commissioned by Readers’ 
Digest to write a piece on bloody automobile accidents entitled “And Sudden Death.” This profitable 
bit of grue, and the new commissions that it inspired made it possible for him to build the extremely 


interesting house shown on these and the following pages. The ground floor plan, shown at left, 





is signed by G. W. Kosmak and Ernst Payer, Architects. These former partners’ present opinion of 
each other is so virulent that it is difficult to decide just who did design this house; beyond the fact 
that the basic floor plan seems to have been worked out by one Alex. Klein of Berlin—but between 
the three of them they did an excellent job, so shrewdly planned that this air conditioned nine room house 
with a two car garage and three baths has been completed for less than $17,000. 

The house is intended for year round occupancy and built on an exposed hill. Northern windows are 
kept small, and those on the sunny side are so arranged that every room has a different view. The 


dining area is separated from the living room by only a shoulder high cabinet, and the ceiling is in 





natural colored squares of Insulite, which acts as a sound deadener. All bathroom doors are in 
Williamsburg blue—to avoid unnecessary questions, and the other colors—used sparingly because 


of the amount of exposed woodwork, are in tones of venetian red and gray. 





J. C. FURNAS RESIDENCE IN NEW JERSEY 











THE FURNAS HEARTH IS OF GREEN VERMONT SLATE, WITH CHIMNEY 
BREAST IN COMMON RED BRICK. THE PILLAR ABOVE THE WAXED MAPLE 


DINING ROOM PARTITION IS VENETIAN RED. THE GRAY AND RED UP- 
HOLSTERY OF THE COUCH SETS THE COLOR SCHEME OF THE ENTIRE HOUSE. 
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THE LIVING ROOM AGAIN, LOOKING WEST FROM THE DINING ROOM 

END. THE RED FRINGE ON THE GRAY RUG MATCHES THE UPHOLSTERY 
OF THE AALTO DESIGNED BENTWOOD EASY CHAIR, THE VIEW WINDOW 
FACES THE DISTANT JERSEY HILLS. 
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THE DAUGHTER'S ROOM. NOTE COMBINATION BED HEAD, BEDSIDE TABLE 
AND DESK, ALL IN MAPLE PLYWOOD. WALLS AND CEILING ARE PALE 
YELLOW WITH THE NORTH WALL WALLPAPERED IN A GREEN, LACELIKE 
FLOWER DESIGN. BEDSPREAD AND CURTAINS ARE GRAY, GREEN AND YELLOW. 
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HONCEIVABLY there might be people over thirty-five years of age who do not remember the 
cosey corners—(the more elaborate ones were known as Turkish cosey corners)—that made 
life exciting for mother and father about forty years ago, but there must be very few of them. Not 
since the invention of the front piazza has any decorative idea swept this country quite so completely. 
For approximately twenty years, from the early nineties to 1910, cosey corners were an important factor 
American domestic life. Not to know about them is to be ignorant of American history of the 
development of decorative art. The cosey corner, where mother ate fudge while father played “Whispering 
Hope” on the mandolin, was the overstuffed ancestor of the rumpus room and the private cocktail bar. 
INTERIORS herewith presents five prime examples. 


How it all started is a moot point. No meot is needed to explain the basis human urge to huddle in dark 
corners, but the consensus seems to be that the oriental influence, which made the more elaborate cosey 
corners so much more fun than the chaste numbers shown in figures 133, 134, and 135 was inspired 
by two things: the publication of Sir Richard Burton’s unexpurgated edition of the Arabian Nights, 
and the Chicago World’s Fair of 18938, to which the citizenry flocked from far and near to watch a 
muscle dancer known as “Little Egypt.” (“She shakes,—she quivers—like a bowl] of jelly on a cold and ig 
frosty morning.”) agitate her umbilicus. The young folks didn’t know much about Sir Richard or Little (a 
Egypt, they just knew that a Turkish cosey corner was a peachy place for spooning. 
For the placement and simone of cosey corners, we quote from the 1907 edition of Cutting and 
Draping by John W. Stephenson: “As to the arrangement of the various pieces of furniture we would 
strongly advise a study of nature’s scheme. Note the variety of shapes and sizes of the trees of the 
oe the broken sympathetic undulating surfaces of undisturbed mother earth. . . . Preserve the balance 

f the room by distributing the weight much as you would if it were a dise revolving on a central 
point. If there is a mantel here on the left, over there somewhere on the right would be a good place for 
the upright piano. If the cosey corner is in the southeast corner, then the eye instinctively seeks a 
corresponding piece of capacious seat room in the vicinity of the northwest corner. .. . . \ll that has 
been said in general in regard to appropriateness in furnishings is true (Please turn to page 62) 
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THE TURKISH COSEY CORNER AT ITS FINEST. NOTE THE PEARL 
INLAID TABOURET, THE POTTED PALM IN THE ITALIAN URN, THE 
EGYPTIAN HUBBLE-BUBBLE PIPES, THE ENGRAVED BRASS 
DISHES, THE SPANISH SPEARS, THE TIGER SKIN, (REMEMBER 
“THREE WEEKS’’?) AND THE INLAID GUITAR, READY TUNED TO 
PLAY ‘‘JUANITA’’. 
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ROBERT DORR JR. 


SECTIONAL CHAIRS OF BLEACHED WALNUT MADE WITH NO 
ARMS, RIGHT OR LEFT ARM, OR TWO ARMS. MEXICAN ACCEs- 
SORIES POINT UP TROPICAL PRINTED SAILCLOTH—E. WIENER. 


ane, | 





“MODERN MUST BE SOFTENED EITHER IN THE FUR- 
NITURE FORM OR IN THE ACCESSORIES OF THE ROOM.” 
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DESIGNING TODAY'S FURNITURE 


“The lasting success of modern depends, | believe, on the 
designer’s consideration of Scale, Balance and Color as the three 
basic principles of room design. | work on the theory that 
modern must be softened either in the furniture form or in the 
accessories of the room. Interior designers who were the first 

to see its possibilities, even at the very beginning when its 
appearance occasioned more criticism than praise, know how 
truly adaptable it is. Modern settings can be built around French 
Sevres urns, English Sheffield candlesticks or our own paintings 
of the gay nineties. There is a California interior designer who 
has been particularly successful in combining French decorative 
accessories and occasional furniture with modern, Without the 
softened feeling, modern is as awkward as it was years ago. 

| cannot design a piece of furniture or a furniture grouping 
without at least mentally designing its background and everything 
else in the room. Walnut is my favorite medium. | like the softer 
line of the walnut grain, and the fact that this wood bleaches 

in soft tones which remain the same over a period of years. In 





addition to its natural beauty, | like walnut because it is grown 

in this country. Our country has a plentiful supply of fine 
furniture woods and with world conditions making the importation 
of woods more difficult every day, it seems likely that our native 
woods will be more widely used than ever before. There have 

been few good modern designers because manufacturers can not 
make enough modern furniture without better reception for it 

on the part of short sighted home furnishings departments. | do 
believe, however, that the public demand is there. The possibilities 
of increasing it remain only to be explored. The kind of modern 
furniture | endeavor to create might be called adaptable modern, 
and | believe that the trend is toward more flexible, more adaptable 





and more livable modern design.” 


ABOVE THE SECTIONAL SOFA IS AN AMERICAN SERGEANT'S 
SWORD, THE LAMP IS AN AUSTRIAN DRAGOON’S HELMET. 


TIER TABLE IS COVERED IN LEATHER—E. WIENER CO. 


INTERIORS 
































SNAPSHOTS 
SAMUEL A. MARX 





MR. MARX AND ONE OF HIS MORE SUCCESSFUL 
NECKTIES, ABOUT TO EXPLAIN THINGS TO A CLIENT. 


Because he doesn’t look or talk his age, and because his work is colorful 


and marked with considerable originality, Samuel Marx is generally 


referred to as “one of Chicago’s bright young architects.” It is a 
description that he doesn’t object to in the least, but actually Mr. Marx 
is more interested in problems of interior design than he is in simple 


housing, and he happens to be 56 years old. 


He was born in Natchez, Mississippi, ‘Natchez on the Bluff’, on August 
27, 1885, and attended aristocratic Phillips Exeter Academy from 1900 
to 1903, moved on to the Massachusetts Institute of Technology and 
succeeded to every young architect’s dream: two years in the Ecole des 
Beaux Arts, Paris, from 1907 to 1908, when the soldiers still wore red 
pants, Mistinguett still had a voice, John Singer Sargeant was the greatest 
living artist, and the smoke from the pistol that killed Stanford White 
had scarcely blown away. Back in the United States he worked for the 
most unmarxian firm cf Shepley, Rutan, and Coolidge, as chief engineer, 
and then organized his own firm: Lebenbaum & Marx in (910. Mr, 
Lebenbaum died in 1918, since then Mr. Marx has carried on the firm 
alone, with his associates Noel Flint and C. W. Schonne. What they are 
evolving is a sort of unctuous ornate modernism that leans heavily on 
oriental ornament, mirrors and rare woods, and is undeniably handsome 
and effective. In a curious way—in its use of pseudo classic ornament, 
burl veneers and sculptured heads in formal niches, many of the interiors 


that Mr. Marx has designed for business offices are reminiscent of the 





official buildings now being erected in central Europe. Some of his more 
sumptuous residential projects suggest that Dean of Decorators, Lady 


Mendl. All his work is worth the most careful study. 
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SAMUEL A. MARX 


THE WALLS OF THE LESTER SELIG 








LIBRARY IN CHICAGO'S DRAKE TOWER [; 
ARE PARCHMENT, NOT MARBLE. THE LONG F 
SHAGGY RUG BEARS A STRIPED PATTERN. 
| 

PRESIDENT’S OFFICE, GENERAL AMERICAN 

TRANSPORTATION CORP. WALLS IN NATURAL 

OAK PLYWOOD, DESK IS TAN RAWHIDE, 

DOORS ARE BURL WALNUT VENEER. bil 


BECAUSE MRS. LESTER SELIG LIKES PLENTY 


OF SPACE, MR. MARX HAS DESIGNED 


THIS ORIGINAL BED-SITTING ROOM, BEDS 


ARE BEHIND THE GLASS SCREEN. 





















HENRY R. LEVY RESIDENCE, GLENCOE, ILL, 
} PINE FLEXWOOD WALLS TO MATCH THE 
INTRICATELY CARVED SPORTING MIRROR. 


NOTE THE INTERESTING BRASS ANDIRONS. 


STAIRWAY IN THE SAME HOUSE SHOWN ABOVE. 
BANNISTER RAIL IS OF BIRD’S EYE MAPLE 
WITH A CARVED GLASS NEWEL POST. SMALL 


PAINTINGS ARE FRAMED IN TORTOISE SHELL. 


STILL IN GLENCOE, BUT IN THE ROBERT 
5 BENSINGER RESIDENCE. MR. MARX WAS ABLE 
TO USE THE REST OF HIS ZEBRA SKINS, COLORS 


OF BAR FRONT ARE BLACK, WHITE, RED. 








AUN TUQUESs 
DESIRES 
END 
SUDEBONRDS 





SMALL 18TH CENTURY FRENCH ROLL TOP 
DESK, $295., FROM JOHN GUIDOTTI, INC. 































HEPPLEWHITE MAHOGANY SERPENTINE SIDE- CREAM, ROSE AND GREEN PAINTED VENETIAN MAHOGANY KNEEHOLE DESK (CIRCA 1810), 28/2” 
BOARD, 5’ LONG, $785., NEEDHAM'S ANTIQUES. SECRETARY, MIRROR PANELS, $4000., LAVEZZO. HIGH, $565., WOOD AND HOGAN INC. 
BECAUSE ALL ENGLAND IS A BATTLE FIELD, FINE ANTIQUES SHERATON MAHOGANY SIDEBOARD, 35/2” HIGH, 


222” DEEP, $750., LOUIS L. ALLEN INC. 
ARE ARRIVING IN THIS COUNTRY AS NEVER BEFORE. THESE 


SHIPMENTS, SOME OF WHICH COMPRISE ENTIRE COLLECTIONS : | ! 
FROM HOMES OF HISTORICAL IMPORTANCE, HAVE MADE THE | 
ANTIQUE MARKET OF GREATEST INTEREST TO INTERIOR 
DESIGNERS. THIS MONTH, INTERIORS PRESENTS SIDEBOARDS 





AND DESKS. IN LATER ISSUES, WE PLAN TO 
ILLUSTRATE OTHER FURNITURE PIECES WHICH WE BELIEVE 











WILL BE OF SPECIAL INTEREST TO DECORATORS. 






ALL QUOTATIONS ARE APPROXIMATE RETAIL PRICES. 








SHERATON MAHOGANY SIDEBOARD WITH UNUSUALLY FINE SATINWOOD, AN INTERESTING 18TH CENTURY ELLIPTICAL SIDEBOARD IN MAHOGANY, 
ROSEWOOD, AND FRUITWOOD INLAY, 73” LONG, $695., LEO ELWYN & CO. 37/2" HIGH, 76” LONG. IMPORTED BY TREVOR E. HODGES, LTD. 





_ f SHERATON MAHOGANY SIDEBOARD WITH HAND CARVING AND INLAY, FRUITWOOD VENEER WRITING DESK, 33/2” HIGH. SHELF SLIDES OUT 
8/2 6’ LONG, $575.00. FROM THE COLLECTION AT BRISTOL CO. AND THE TOP SLIDES BACK, $187.50. IMPORTED BY A. L. DIAMENT & CO. 
=H. SEVENTEENTH CENTURY ENGLISH OAK SIDEBOARD, 67” LONG AND MARBLE COLUMNED REGENCY CHINA-BOOKCASE, WHICH CAN EASILY 


34” HIGH, $125.00. IMPORTED BY COULAZ & RIESEN INC. BE USED AS A SIDEBOARD, 6’ 8” LONG, $750., ASHLEY-KENT LTD. 











46 


THE PLASTIC APPROACH 


Industrial Design concerns itself with the distinctive appear- 
ance and timeliness of style of all products made in mass by 
the machine. These qualities are of sufficient importance to 
warrant thorough study in order to build a finer product 
which will achieve mass acceptance. The consumer wants 
products that have all the factory can offer in quality, but 
in addition to this, he wants fine appearance, whether in 
pattern, form, colour, finish, or texture—products which 
appeal to his senses of sight and touch. The design and style 
must conform to current standards of taste and fashion. 
These qualities must be present in products for mass accept- 
ance. It matters little whether or not design and appearance 
come first; without them quality of materials, workmanship, 
utility, price, the prestige of the manufacturer, will not induce 
or support mass buying. The most casual survey proves the 
truth of this, for at all times we find certain products meeting 
with acceptance, while others with the same qualities go 
through all the agonies of production, distribution, and sales 
promotion, only to meet with rebuff. Why? The customer 
simply doesn’t like them! 

In the early days of mass (machine) production it was not 
necessary for any product to have so many qualities, and 
consequently simple techniques of design development were 
adequate. Appearance and style, not being thought impor- 
tant, were expressed solely through renderings, while the en- 


gineering aspects were developed through blueprints and 


working drawings. But now that appearance and style have 


INDUSTRIAL DESIGN 


BY DONALD R. DOHWNER 


proven so prominent a role toward mass acceptance, tech- 
niques for design development have become essential. 

This concept of industrial design is new and many a designer, 
and layman, fails to realize what a gulf exists between indus- 
trial design and craft design. Handicraft design, by its 
nature is one of improvisation as the work progresses. Its 
quality will be governed by the taste of the designer-crafts- 
man. The individual treatment is the result of many accidents 
which his taste has accepted as being honest and legitimate 
in that they are the result of a tool, or tool-process, reaction 
in the material. 

Handicraft design concerns itself with limited production and 
will, therefore, produce an article relatively high in cost. 
Industrial design deals with the vast multiple production 
made possible by the machine, and the product is compara- 
tively low in cost. The power tool, as well as the hand tool, 
will leave its mark, but in this case, the character imprint is 
that of precision and uniformity. 

While this concept of industrial design is new and has not 
been analyzed by many designers, it is, at the same time, 
having a tremendous influence on design in general. Each 
year we do find, however, a number of highly successful 
custom-made jobs, from interiors both domestic and commer- 
cial, to individual decorative pieces, produced by modern 
methods in small quantities at considerable cost, and designed 
expressly to interpret the power-tool age. These designs 


either come from industrial designers, (Please turn to page 63) 
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COURTESY CHRYSLER CORPORATION 


COURTESY CHRYSLER CORPORATION 





PLASTIC CAR DESIGN 


You see, the motorcar body grew out of the buggy 
or carriage body. This form was tectonic, but 
developed graphically, as it had grown slowly 
from the handicraft design (cut-and-fit, trial-and- 


error development). It was only natural that the 








DESIGN STUDENT AND PLASTIC AUTO MODEL 


early motorcar body should look fabricated and 
“boxy.” It was built that way, and the early at- 
tempts of the industrial designer were one-view 
designs—“paper designs” with a cardboard or 
silhouette look. 

While in the early days the industrial designer 
may have envisioned and longed for the plastic 
form the motorcar body was to take, he failed in 


demanding or achieving (Please turn to page 65) 
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“Fantasy” is the name of the new wall paper in the decorators’ line at 
Artcraft which we illustrate at the left—Designed by Estelle La Verne, this is 
one of a number of unusual hand prints which have been added by Artcraft 
since the introduction of the original group last spring—"’Fantasy” is printed 
in yellow and tomato-red on a putty ground—and other colors—and sells for 
$4.25 a single roll—"Gala Performance” is another new Artcraft paper de- 
signed by Seymour, who has created the majority of this firm’s decorator 
papers—A gala performance is suggested by a corsage of brilliant camellias 
on a creamy ground, with the inevitable opera glasses, huge fan and gloves 
grouped in a graceful pattern—It comes in five color combinations and retails 
for $5.50 a single roll... 


Speaking of wall papers—a number of new and interesting designs have 
recently been presented by Imperial Paper & Color Corp.—These are printed 
on their Glencraft color-locked and washable papers—Although there are 
papers for every type room, many of them accent the American motif— 
“Heritage” is cleverly designed and depicts buildings reminiscent of Revolu- 
tionary days—"Kingston” is a geometric pattern, quite formal in mood— 
“Vermont” is a pastoral of that agricultural state, executed in a gay manner 
—Being very partial to the beauty of shells, we liked “Neptune”—beautifully 
colored shells caught in a coarse fish net, spread on a pale blue ground... 


Why hasn't someone thought of it before—A clock with two faces? “"Twinface”, 
manufactured by The Hobar Company, makes everybody happy since it 
faces two ways—lIt is really two clocks in one, because it has two dials and 
two sets of hands—Because of its unique two-way feature, Twinface need not 
be backed up against a wall, and can be set right out in the open in any 
room in the home or on an executive’s desk—Covered in pigskin, or Floren- 
tine or ivory colored leather, it retails for $17.50 ... 


“Castilian Leatherwove” has just been announced by L. C. Chase, after 
months of extensive research and mill testing—Castilian, a coated fabric 
reminiscent of the fine hand finished leathers of Spain, is available in 
fifteen decorator colors, and is washable with warm water and non-alkaline 
soap—Hand woven fabrics of Colonial times have inspired the production of 
three new Chase Velmo fabrics—Rhapsody, Nocturne, and Prelude are a 
marked departure in texture and general appearance from run of the mill 
upholstery fabrics—They closely resemble hand woven fabrics and are ideal 
for modern or provincial furniture types .. . 


One hears so much these days among manufacturers of the difficulty in 
securing necessary materials—particularly those which are on the priorities 
list of the government—that it is interesting to note the new respect for scrap 
material—In the designing and manufacturing rooms of Molla Inc., manu- 
facturer of wrought iron and other types of furniture, we discovered delightful 
figures (ideal for showrooms or shop windows) made from scrap metal—One 
was an exaggerated fashion figure of the ‘80's, complete with bustle and 
rakish hat, and had apparently been made from the meshed metal left over 
from a chair seat . . . 


A new source of supply for furniture is always of interest to interior designers 
—The graceful modern chair which we illustrate at the left is from the line 
of the recently organized Granick Furniture Company—The Granick com- 
pany was formed by Arthur Granovsky and Nick Chascione, and is special- 
izing in upholstered furniture—Modern and Victorian have been interpreted 
in refreshingly different ways, and the familiar 18th Century American 
and English types are well represented . . . (Please turn to Page 56) 
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What does Crown Tested mean? It means that fab- 
rics containing Crown Rayon and identified as Crown 
ested have been constructed and finished according 
to standards for consumers’ satisfaction. Samples of 
the fabric have been tested and approved by the Better 
Fabrics Testing Bureau, Inc., official laboratory of the 
National Retail Dry ‘Goods Association, for fabric 
strength, seam: strength, color fastness, and dry clean- 
ability or wasbability as the case may be. 


oplin, 


C'ncinnatt, Ohio. ..The John Shillito Co. 
Cleveland, Ge... ie Bros. Co. 
Dailas, Texas, . Th th 








Grand Rapias, Michigan. Wervoisheimer Co. 


ndiana 
rye cit ae Robert Keith Furn. & Cospes Co. .The Shephard Co. 


The “WISHMAK ER” 
Federal American House, 


features a 


Crown ‘Tested Spun 


Rayon and Cotton 
DRAPERY 


A pattern of remarkable beauty and distinction. Hibiscus bouquets, with ribbon festoons in 
Phyfe Green, Brigade Blue, Revere Red, Federal Gold, Trenton Tan, Rose Beige. Printed in vat 
dyes on natural grounds. Texture of unusual richness and charm...a frosty, soft-draping weave. 
But above all, quality, tested and approved for continued satisfaction in use, and identified 
for your protection by the Crown Tested label. 
Whether you’re decorating living room, dining room, or bedroom, you'll find this “Wish- 
maker” fabric adds the final flair of style and charm. It’s available both in beautiful draperies 


and by the yard... be sure to see it! ees. u 5. Pat. of. Copr. 1941--American Viscose Corp, 
60% Cotton, 40% Spun Rayon 


ttr3 ee, 
Crown Tested Rayon $abries * 
THE FIRST NAME IN RAYON...THE FIRST IN TESTED QUALITY 
AMERICAN VISCOSE CORPORATION « World’s Largest Producer of Rayon Yarn « 350 Fifth Ave., N. Y. C, 


...The Ernst Kern Co. »> Loulsiana...........- Maison Blanche Co, St. Paul, Minnesota soseecess The Smperten Co, 
bet & Dessauer Co. , ee 
C. Stripling Co. 


yore. Wisconsin. .H. C. nge Co. 


aon i rs The Bon Marche 
Hartford. ” Connecticu G. Fo: 4. "Con Inc. Ka *s. ve. uu . low: T. S. Martin Co, 
Me, I Indiana. : .The Wm. i. Block Co. tae ~ 4 . Robertson Bros. Devt. Nag ne Inc. 


"The Christman Dry Goods Co. Meier & Frank Co., Inc. 


locks iller & Rhoads. Inc, 
. .McCurdy & Co, ms 
» Stockton and Oakland, California D. C. 
J Breuner Co, heeling. West Virgini 





... Titche-Goettinger & Co. i ’ ohn 
Dayton, Ohio. . -+: The Elder & Johnston Co. Minneapolis, ye pinaceancinne L. S. Donaldson Co. St. Louis, Missouri...........++. Stix, Baer & Fuller Co, Youngstown, O} 


.- The Denver Dry Goods Co, 


As advertised in House & Garden—September, 1941 
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x BROTHERS + DECORATIVE ARTS, INC, ) 





By Special Appointment of 
WILLIAMSBURG RESTORATION, INC. 





luanslury 


APPROVED REPRODUCTIONS 
OF MIRRORS 


used in the RESTORED BUILDINGS OF COLONIAL 
WILLIAMSBURG, INC. 


(Friedman 
BROTHERS ¢ DECORATIVE ARTS, INC. 
MANUFACTURERS TO THE TRADE FOR 38 YEARS 
305 EAST 47th STREET, NEW YORK 
In BOSTON: Devon Service, 420 Boylston Street 


In LOS ANGELES: James Gituies, 1008 No. Croft Ave. 
In PHILADELPHIA: Harovp A. Bittine, 33 East Walnut Lane 








FOUR PLACE TABLE SETTING, SHOWING THE FINE CHINA AND SILVER 
FURNISHINGS FOR FANCY EATING MRS. ETHEL PILSON WARREN 
HAS DESIGNED FOR THE NEW NATIONAL AIRPORT. 


WASHINGTON’S NATIONAL AIRPORT 
(Continued from page 19) 


which was just long enough to convince her that she no 
longer cared for antique reconstructions. The curving 
back wall of the airport restaurant is native oak ply- 
wood, ceiling and terrazzo floor are powder blue, and 
the tremendous windows are draped with powder blue 
fibreglass curtains, dotted with white propellers. The 
striped materials on the chairs is blue gray to match the 
curtains and deep brown to match the back wall. The 
eagle stamped plates, glass and silverware were designed 
by Mrs. Warren also. They will appear on other air- 
port tables as well. 


THE YEAR’S WORK GOES ON TOUR 


The exhibition of the year’s work of members of the 
New York chapter, now on view at the headquarters 
of the American Institute of Decorators, is scheduled 
to go on a country-wide tour September 15th. The work 
of the New York chapter is represented in water color 
renderings of interiors, exteriors, and colored photo- 
graphs. Tentatively, a schedule has been worked out 
including the principal cities of the United States, and 
the exhibits will be at well known art galleries and 
museums. 

Any chapter of the AID, however, can make arrange- 
ments for this exhibit in another city. not on the route, 
if it is desired. 


ENGLISH & FRENCH FURNITURE EXHIBIT 


Parke-Bernet Galleries, Inc., New York, will open its 
1941-42 season on Friday and Saturday afternoons, 
September 19 and 20, when English and French furni- 
ture and decorations, silver designed by Tommi Par- 
zinger, gold and enamel watches, porcelains, antique 
textiles and Oriental rugs go on exhibit before sale. 


INTERIORS 
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designers and manufacturers 45-51 West 2ist Street 
of upholstered furniture New York City 











His torically 
JInteresting 
Designs 


...adapted from early Southern 





authentic documents exemplify 
Wilsey-Hemstreet newest presentations. 


WILSEY-HEMSTREET 


515 MADISON AVE. NEW YORK CITY 
Southern Representatives 
Don Romaine, Ben Hannewyk, 2203 Cedar Springs Avenue, Dallas, Texas 
West Coast Representatives 
C. W. Stockwell, Ltd., 3262 Wilshire Blvd., Los Angeles, California 
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A NEW AND IMPORTANT 


ate 


| QUALITY STANDARD 
| oN Carpetin g 


atistecton 





created, woven, and sold only 


by L. Jones & c-. Inc., N. , a 





Jv cotor 
V BEAUTY VY DURABILITY 


We know the problems of decorators. You have been 
hoping for years and years that a grade of carpeting 
would come along with all of the requirements of fine 
interiors = at a moderate cost. We are pleased to 
offer Winston and Titetwist = their fine qualities 
might have been specified by you, yourself! 


Please write or call for swatches and color samples 


L. Jones & Company, June. 


FLOOR COVERINGS WHOLESALE 
244 MADISON AVE., at 38th S15 NEW YORK 


“Che Decorator?’ Source for Fine Floor Coverings 










ABC’s OF LIGHTING FOR DESIGNERS 


Opening the fall season at the Decorators Club, in New 
York, it has been announced that an interesting series 
of five lectures will be conducted by Thomas Smith 
Kelly, the New York lighting expert, on the A B C’s of 
lighting for interior designers. Mr. Kelly, it will be 
remembered, was one of the speakers at the very suc- 
cessful Color Institute held last June. He is one of the 
few independent lighting consultants; his services have 
been used in lighting the Museum of the City of New 
York, the Whitney Museum, and other galleries, as well 
as show and other display rooms, and the Royal Vic- 
toria Gardens at Nassau in the Bahamas. He is a 
member of the Illuminating Engineering Society of New 
York, country member of the Illuminating Engineering 
Society of London, England, and author of many arti- 
cles on lighting. 

The course is for persons trained or employed in the 
decorative fields, and is open to non-members. It is 
thoroughly practical and designed to instruct in the 
basic principles of modern lighting. The subjects of the 
lectures are “Light and Light Control,” “Light Sources 
and Equipment,’ enabling the designer to select the 
right equipment from the 2000 light sources on the mar- 
ket, and “Lighting Problems and Their Solution.” The 
fourth lecture will be given on a field trip to an actual 
installation by Mr. Kelly, and the last session will be 
a demonstration in Mr. Kelly’s laboratory at 115 East 
60th Street. 

These lectures will be held each Monday evening, be- 
ginning September 29. Reservations can be made 
through the Decorators Club for any one or all of the 
sessions. The cost for all five is $7.70. 


EXHIBITS AT DECORATORS CLUB 


Photographs, renderings and sketches of the work of 
members of the Decorators Club form the exhibition 
now on view at the Club Gallery, 745 Fifth Avenue, 
Monday through Friday, 10 to 5, September 8th 
through October 10th. 

Among the exhibits are a living room by Mrs. James 
Christry Bell, of Louise Tiffany Taylor, Ltd.; a living 
room and a man’s study by Irby & Mears; bedroom, 
dressing room, sunroom, living room and basement sit- 
ting-play room by Rosamond Benson, with the Warfield 
Shops, St. Louis, Missouri; a Living Room and a bed- 
room, the latter from the Musgrove Plantation in 
Georgia, by Mrs. Eleanor Workman Baldwin, of Green- 
wich, Conn.; the “before and after” of a living room by 
Mrs. Gertrude Gheen Robinson of Miss Gheen, Inc. 
On October 28th, the Decorators Club plans to open an 
exhibition entitled “HORSES”, in which will be shown 
objects of fine and decorative art which may be used in 
or about the home, including prints, paintings, fabrics, 
wallpapers, accessories, sculpture and bric-a-brac. Fur- 
ther information about this exhibition may be obtained 
from the Club. The exhibition will run concurrent with 
the Natural Horse Show at Madison Square Garden. 
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YOU'LL FIND BOTH MODERN AND TRADITIONAL AMERICAN 


9 


AT Medbown J 


With the increased interest in various American furniture types, deco- 


rators as always, are turning to Mittman for authentic as well as modern 
AN INVITATION — 


interpretations of our best furniture periods. 
You are cordially invited to visit 


our New York showrooms where 


American craftsmanship is repre- And as always, Mittman designer-craftsmen continue to create new furni- 
sented at its best—where new and 

attractive furniture types are being ture types for those interior designers who are planning today’s settings 
added continually to the Mittman 

line of upholstered furniture. for the modern-minded. 


Manufacturers of Custom Built Mv a M [ T T M A M x C 0 "9 I N C a 


Upholstered Furniture — Period, | 316 EAST 53rd STREET NEW YORK 


Modern, Contemporary—Bedding, 
Studio Couches, since 1910. 








TUFRAW 


GENUINE 


GUTMANN 





Makes This Office 
Individual .. . Distinctive! 


Architect Harold Spitznagel, in designing the of- 
fice shown, effected pleasing contrast by utilizing 
Brown Tufraw Rawhide, not only for the wain- 
scoting and door covering, but also as a facing 
material for the desk, wastebasket, telephone stand 
and letter trays. 


This is a good example of the versatility of Tuf- 
raw Rawhide. Long-lasting, easily cleaned, it is 
gaining widespread favor with architects and in- 
terior decorators for homes, offices, hotels, and as 
a covering material for furniture. Free sample 
swatches sent on request. 





Gutmann and Company, Inc. 


Makers of Quality Leathers for over Half a Century 
fraw Genuine Rawhide featured in one of the Executive Offices Dept. 1-9 1511 Webster Avenue, Chicago, Hl. 
the new John Morrell & Company Plant, Sioux Falls, S. Dak. 
signer and Architect, Harold Spitznagel, Sioux Falls, S. Dak. 
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for 


Carpets and Broadlooms 


Bigelow : Mohawk : Cochrane : Magee 
Hardwick & Magee : Karagheusian : Firth 
Alexander Smith : Philadelphia Carpet Com- 
pany : Artloom : Nye & Wait : Karastan 
Beattie : Whittall : Archibald Holmes 
Klearflax : Fleeceloom, Etc. 


* Cotton Rugs 


Softred : Textred : Hearthtone : Rippletone 
Ridgeweave : Palm Springs : Firmflex : May- 
fair : Ridgetex : Superba : Waituft 
Checkerweave : Tangleweave : Twistcraft 
Glamour : Carter Brothers, Etc. 


ve Mats and Matting 


for Porches & Terraces in Sisal, Rope, Cocoa, 
String, Fiber, Etc. 


iy Linoleums 
Armstrong : Congoleum : Sloane-Babon, Etc. 
* Rubber Tile 
Armstrong : Goodyear : Danbury : Hood 
Voorhees : U. S. Rubber, Etc. 

Cork Tile vy Felt Carpet 


Armstrong : Kennedy, Broadfelt : Denafelt, 
Etc. Etc. 


Linings 
Hair : Rubber : Quilted : Nonskid, Etc. 


Rugs to Special Order 


Ecuador Handknotted : English Turkey Work 
Maine Handtuft : Porto Rican Handtuft 
Nova Scotian Needlework : American Alpu- 
jarra: California Texture : Chenilles : Stroud 
Texture : U. S. Machine Knotted : Klearflax 
Greysolon, Etc. 


ve in fact, for the widest choice of 
everything that makes floors beautiful 


see 


136 East 57th Street © New York © {0th Floor 








_/ 


SOMEWHAT BELATEDLY, THE NEW HAVEN RAILROAD HAS DECIDED 

TO REMODEL ITS DINING CARS. THE COMMISSION FOR 14 OF THEM, 
ALL BASED ON PATRIOTIC NEW ENGLAND MOTIFS, HAS GONE TO 
DESIGNER LURELLE GUILD, ABOVE, A CORNER OF “THE PATRIOT,” 
SHOWING THE MUSTARD COLORED WALLS, OF A COATED CHASE FABRIC, 
CONCEALED LIGHTING TROUGH, AND HEAVY CAST BRASS FIGURES. 


LURELLE GUILD REMODELS 


BUFFET BAR OF “THE WHALER,” ANOTHER OF THE SER!ES, WITH 
WALLS OF OAK VENEER, PEGGED TO SIMULATE FLOORING. 
BEHIND THE BLONDE STEWARDESS IS A HAND CARVED MODEL OF 
A NEW BEDFORD WHALER, TWO GLASS FISH NET FLOATS, AND A 
COLLECTION OF LITTLE SHIPS IN LITTLE BOTTLES. A CHROMIUM 
PLATED HARPOON IS SCREWED TO THE DOOR JAMB. 
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additional 1200 square feet of 


ANOTHER VIEW OF “THE PATRIOT,”’ SHOWING THE FABRIC WALLS, 
THE DARK GREEN FIGURED CURTAINS, AND THE SAND BLASTED 
MIRROR, A FEATURE MR. GUILD HAS PUT IN ALL OF HIS DINING 
CARS. THIS ONE SHOWS A CONTINENTAL GUNNER ON BUNKER 

HILL, WITH BEHIND HIM A MAP OF BOSTON HARBOR; BREED’S HILL, 
BUNKER HILL, THE BRITISH SHIPS AND THEIR LANDING PLACE. 


showroom, thus enabling us to 
display our stock to better 
advantage. Recent shipments 
have been unusually heavy in 


preparation for the autumn 
FOURTEEN DINING CARS 


season, and we cordially invite 


you to inspect this new stock. 
LUNCH TIME IN THE “PAUL REVERE.” THE WALLS ARE OF 


KNOTTY PINE PLYWOOD, LAMP SHADES OF LACED PARCHMENT. 
THIS PARTICULAR DINER HAS SPECIALLY DESIGNED LINEN. 

THE MIRROR PANEL ON THE END WALL HAS A VIEW OF FANEUIL 
HALL SAND BLASTED ON ITS UNDER SIDE. THE CHAIRS ARE 

OF BRUSHED ALUMINUM WITH COATED FABRIC SEATS. 


Our reproductions, made by 


hand in England, have all the 





mellowness of the antique. In 
addition, and most important,,. 
they are made especially to 
withstand the American cli- 
mate. All floor models are avail- 


able for immediate delivery. 


( 
( 
Wi: have taken over an 


TREVOR € HODGE .ur. 


IMPORTERS OF y English pniare 


383 MADISON AVE., NEW YORK 
OC CHICAGO + SAN FRANCISCO + BOSTON 


WHOLESALE ONLY 


SEPTEMBER 

















Dhe moil complet seleclan 
Dhe fuel merkmansthifi 


ID, WINLCist & SON 


INC. 
SHOWROOMS & OFFICES 


238 EAST 44th STREET, NEW YORK, N. Y. 


NO CATALOGUE ISSUED. INDIVIDUAL CUTS 
TO SPECIAL REQUIREMENTS SENT BY REQUEST 















NEWSREEL 
(Continued from page 48 ) 


There's an interesting new facade on East 47th Street, 
New York—it is the remodeled building which now 
houses New Era Glass Co., at number 316—This new 
showroom as might be expected, lives up to the name of 
the firm, and is definitely modern—mirrors, and mir- 
rored furniture of their special design are effectively 
displayed in a series of small rooms where the color 
scheme of warm gray has been accented by panels of 
brilliant emerald green or gold and red wall paper... 
The bane of every interior designer who has had occa- 
sion to demand a quick paint job is the overpowering 
smell of paint that inevitably pervades the whole house 
—Ridsmel, originated by the Holley Chemical Company 
of New York, does what other paint deodorants don’t 
do—instead of reodoring the paint, it neutralizes the 
odor—A new formula, it doesn’t use an alcohol base, 
but uses an ingredient to keep the paint odors down— 
and it is simple to use—Ridsmel can be added to paint, 
varnish or enamel—a 75 cent container is sufficient for 
five gallons of paint... 

“Waitrend” is an interesting new cotton and fiber rug 
with a fresh, bright appearance, is Ivory washable, and 
available in all sizes from 27” to 9 x 12—the latter 
retailing at $24.95 to $29.95—Colors are dusty rose, 
blue, green, beige and sand—‘‘Waitrend” is made by 
Waite Carpet Co..... fringed at the ends or all around. 


DON’T FORGET THE LINING 


In this, our floor covering issue, we feel the need to 
point out a few practical points to be taken into con- 
sideration by the interior designer AFTER the rug or 
carpet has been purchased. 

Assuming that the selection of colors (ones you are 
sure won't fade or be likely to show streaks from direct 
sunlight) has been right; that the type of design se- 
lected is suitable for the room you have planned; that 
the quality of weaving is such as to insure your client 
being entirely satisfied with its wearing for a long 
time— 

Assuming that all these things have been given consider- 
ation, there is still another essential. All good carpets 
and rugs deserve a good lining. There are a number of 
standard qualities on the market, any one of which 
might be adequate. Do not think of lining as unimpor- 
tant, merely because it is not seen. The wear and tear 
on any rug or carpet is passed on to the lining which 
acts as a cushion and adds to its long life. Circle tread 
Ozite lining is all hair, reinforced with an adhesive 
fabric center, and is a standard quality that will prove 
serviceable under any type of rug and carpet. 

What is true in regard to lining the average rug or car- 
pet is doubly true in the case of fine needlepoint weaves 
—Aubussons, Savonnoires 





and while they are them- 
selves reinforced by a heavy cotton backing, the addi- 


tional support of a springy lining is almost essential. 
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OBSOLESCENCE 


People accept the inevitability of obsolescence in some 
things but bitterly resist it in others. 

Automobiles, radios, electrical refrigerators, and 
women’s clothes are tossed aside without a pang of sen- 
timental regret or financial pain when new models are 
introduced. 

Write-offs in these items are staggering, but the public 
accepts them with a smile. 

It is less easy to give up a house that is outmoded, and 
nearly impossible for the public to give up furniture. 
Books are never thrown out. 

Recently I became interested in the purchase of a bed. 
Like millions of other citizens I knew my bed was a 
hopeless wreck and I took neither pride nor comfort in 
its ownership. But it was a bed, and I reasoned that a 
bed was a bed. Not until my discomfort became acute 
did I do anything about it. When I probed the subject 
I learned that beds should fit the occupant and that it 
was as foolish for a man more than six feet long to 
sleep in a six-foot bed as for a six-foot man to wear a 
suit of clothes made for a man six inches shorter. 

A new bedstead with box spring, mattress, sheets, and 
blankets of proper width and length was relatively in- 
expensive. The difference in sleeping comfort was enor- 
mous. My search for the perfect bed led me to spend 
some time in furniture departments where I priced 
chairs, bookcases, end tables, davenports, bureaus, foot- 
stools, and lamps. 

Again I was astounded at the relative inexpensiveness 
of well-made and attractively designed modern furni- 
ture. I wondered why people of mature years, able to 
afford fine cars and houses, cherish so much junk in 
their homes. 

I discussed the subject with the proprietor of a store 
and his explanation was that the nation is saturated 
with false ideas about the value of old furniture— 
antiques. The people have read of Henry Ford prowl- 
ing in barns on dirt roads in search of discarded bed- 
steads and McGuffey readers, paying fabulous prices for 
what he wanted. 

Into their heads has entered the firm notion that any- 
thing old is valuable, worth not merely what was paid 
for it but much more.—From “Baldwin Sells,” by Wil- 
liam A. Feather. 





“LIVING AMERICAN ART” 


Decorators worrying over the problem of finding well 
made reproductions of fine paintings to fit the modest 
budget should know about the series of eight full color 
prints now being published by Living American Art 
under the direction of Charles Boni. Thanks to the war, 
which has brought skilled German and Austrian crafts- 
men to this country, all are in Collotype, that difficult 
gelatin plate process which produces the finest known 
color reproductions when used by artists, and some of 


1, . 
the erudest masses when han- (Continued on page 62) 
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Ready for You! 


REDECORATED . . . brimming with New Interest, New 


Designs, New Fabrics . . . our three Exhibits feature, in addi- 
tion to the Kittinger Collection of 18th and 19th Century 
Designs . . . the only Trade Displays of the Authentic 


Glenial 





Now Ready! 
- Exhibits 
Our 1941-42 Cata- 
log is just off the NEW YORK 


press and selective 
distribution is be- 


385 Madison Ave. 


CHICAGO 


ing made. To be 631 Merchandise Mart 


sure your name is 
on our mailing list BUFFALO 
drop us a_ line 1893 Elmwood Ave. 


TODAY. 


KIT TINGER 


of Buffalo 


























LETTERS TO THE EDITOR 


(Continued from page 12) 





to spend. By a judicious use of color and materials (I 
can’t remember buying one new piece of furniture) and 
rugs, the house was made very attractive. The client was 
very much pleased. I used her workmen. I made various 
suggestions as to how to build in closets and book- 


shelves, I went out to see the job three or four times, 


TABLES it was done. That job I have never seen. But I have 


had very enthusiastic letters from the clients. 
We must come down from our high horse, But how 
e are we to reach this middle income market? If I found 
WL EO CWLl a decorator’s card along with the butcher's, the baker’s 
~ \ he Y and the candlestick maker’s, I’m not at all sure that I 
the 


would feel decorator was a trained, high-class 


and the thing was done. This was followed by a ranch 
house in Florida. The price the owners allowed for the 


decoration was very limited. It taxed our ingenuity but 





decorator, nor would I be any more impressed if she 
rang my front door bell. 

! am definitely interested. Perhaps F. W. G. will have 
some suggestions. 

Katharine Hartshorne 

New York City 

F.W.G. has promised to send suggestions—Ed. 


A CRACKERJACK 
Sir: 


My office at Pratt Institute has shipped me a batch of 





magazines which have come in during the summer, 
among them your July issue, which accounts for my 


. tardy praise. Your editorial ““A Spur to Enterprise” is a 
crackerjack, just the right stimulus at this time. The 
ee0 N ) (j () () D R () () M = M ATES FO R Swanson story is well covered and swell stuff and the 


rest of the issue is first rate too. 
OTHER 18th CENTURY PIECES T00! My best wishes for your succes sand my regards to 


your colleagues. 


Yes ... Zangerle Regency Tables are excellent style-companions James R. Patterson 


for other 18th Century and Contemporary Pieces. Whether your Rhinebeck, N. Y. 
next assignment requires Regency throughout .. . or subtle 

blending of periods is preferable . . . consider the variety of UNSTILTED STYLE 
authentic Regency available at Zangerle & Peterson. An un- Sir: 


varying standard of quality construction and authentic design 


Maes nang I should like to commend you most heartily for the 
is discernible in each Zangerle Table. Y : 


August issue which, I think, is one of the most interest- 
ing pieces of work I have seen in this field. Particular- 
ly let me commend you for the unstilted editorial style 
and picture captions. 

The famous Guardsman finish “guaranteed by Good Kindest regards. I am glad to see that you have 
Housekeeping Magazine” against beverages and changed the newsreel type face. 


hot dishes is used on all Zangerle Tables. 


Theodore Greeff 


CATALOG AVAILABLE New York City 


We like the new type hetter too—Ed. 


SCHIZOPHRENIA FOR OUR READERS? 





Sir: 
/ a hn G P T lE Salles I find your magazine very stimulating, even though I 
Manulactured by underestimated the disparity between the proportion of 
THE ZANGERLE & PETERSON CO. Modern shown in your Editorial Department and that 
2164 Clybourn Ave. * Chicago P P ° 
CHICAGO SHOWROOM —. 1682 Merchandise Mart shown in the advertisements. I would say the first was 


90 to 10 and the second 10 to 90. Your editorial on 


INTERIORS 
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page 17 on this subject is most interesting, but I fear 
that if your Art Director has his way you will give 
your readers and advertisers a bad case of schizophrenia. 
If he were editor of the Saturday Evening Post I as- 
sume that he would fill the pages with the works of 
James Joyce and e. e. cummings. Maybe the Curtis 
Publishing Co. could afford it for a new months in the 
interest of improving the intellect of their readers. 
George B. Jackson 

New York City 

Our Art Editor feels that it mightn’t be a bad idea. We 
reserve Judgment.—Ed. 


MR. FERNANDEZ’ MENTAL PICTURE 

Sir: 

I am a new subscriber to your publication, INTERIOoRs, 
and last week received my first copy, the August num- 
ber, with which I was very pleased: until turning to 
page 38, when I also received a nasty shock, caused by 


the following. with accompanying photograph: 


EUGENE SCHOEN 

New York 

To make it possible for the broader beamed customers 
to pass each other in this extremely narrow glove shop, 
Mr. Sehoen—one of the first modernists in store dec- 
oration—has made his show cases in an interesting saw 
tooth pattern, ete., ete. 

You can imagine my astonishment in view of the fact 
that the original sketch is at the moment right before 
me, and the show cases in Mr. Schoen’s photograph are 
the actual cases designed and built by me, in spite of 
the fact that they have since had a kidskin gazelle 
pasted on their fronts. 

Among others, I did the exhibit for the Barra Glove 
Co., at the New York World’s Fair in 1939. I had a 
special wall angle to contend with, hence the saw tooth 
show cases, with no thought of broad beamed customers 
in mind. In fact. when designing shops, I like to have 
a mental picture of all female customers being slim 
and beautiful. I am sure you will understand that I 
have no desire to embarrass Mr. Eugene Schoen or any- 
one. But when a design of mine is exploited and pub- 
licity obtained through it, I consider it most unethical. 
My pleasure in your publication would be increased 
tenfold, and my respect for Mr. Schoen reborn, as it 


were. if something could be done about it. 


J. A. Fernandez 
“New York City 





The new uptown showroom of S. Schumacher & Co., 
at 535 Madison Avenue, will be open to decorators after 
September 22. according to present plans. An interior 
decorative scheme in beige, green and charcoal, which 
has been termed ‘“‘modified modern” is being completed 
by Designer Robert Heller, of New York. These new 


showrooms are air conditioned. 
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CLV 714 
IN THE AMERICAN MANNER 


DECORATORS will find this hand painted bed room 
furniture refreshingly different! The design represents 
a subtle interpretation of the national colors- red, white 
and blue. Reproduction beds, combined with old 
American pieces have been painted a sparkling white, 
the leaf and floral pattern in soft reds and blues. There 
are five attractive pieces—bed, $70; chest of drawers, 
$70; chair, $20; mirror, $18.00; and small table, $25.00 
(retail). 


Illustrations on request 
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WA S&S C 
e . ec 
ESTABLISHED 1885 


34 E. 53rd ST.. NEW YORK °* STRAFFORD, PA. 
1515 WALNUT ST., PHILADELPHIA 


MAKERS OF DISTINCTIVE FURNITURE 
HAND BLOCK MACHINE AND SCENIC WALLPAPERS 
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THERE'LL ALWAYS BE 
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IN ENGLISH TAPESTRY WEAVES 





MONG our imports from England is a 
group of very lovely tapestry designs in 
three distinct textures —quiltweaves, moquettes 
and tapestry weaves. The motifs are formal and 
informal, the range of colors is unusually wide. 


These fabrics are beautifully suited for use on 






chairs, benches, settees, footstools, screens 
° . =x. 
and cushions. No. 1808 shown here and / sg 


17 other patterns are featured in our 


new booklet “‘Fabrics for Decorators’. 


ARTHUR:H-LEE&SOMNS 2s 
Makers of Fine Period Fabrics 
383 MADISON AVENUE, NEW YORK 


Boston * Philadelphia * Chicago * Los Angeles 
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MILITARY PRINTS 





A SAVOY DRAGOON, IN THE DAYS OF ITALY’S BUSHY LIPPED 
KING UMBERTO PRIMO TAKES A LARGE HORSE AND A LARGE 
CIGAR FOR AN AIRING ON THE PATHS OF ROME’S PINCIAN HILL. 


PICTURES FOR CAMPS 


The military prints shown above, and those on pages 
29 to 33 are of obvious current value to interior design- 
ers, they would be of still more value to the morale 
officers of our country’s hundreds of military and naval 
camps. They need pictures badly to put in company 
rooms, battery rooms, officers’ clubs, recreation buildings 
and the like. The difference that pictures can make 
in the atmosphere of such places is all the difference 
between bleakness and warmth. 

Under the chairmanship of A. Shelton Pennoyer, a 
committee has been formed to collect pictures for army 
and navy camps. Other members of the committee are 
Mrs. Junius S. Morgan, John Taylor Arms, the well 
known etcher, Harold von Schmidt, President of the 
Illustrators’ Society, and Director Hardinge Scholle of 
the Museum of the City of New York. From dealers, 
decorators, publishing houses, private collectors, rail- 
roads and advertising agencies over 6000 pictures have 
already been collected and a sizeable number of these 
have already been matted, framed, repaired and sent 
out to the camps. Pictures on almost any subject, pro- 
viding they measure 8 by 10 inches are acceptable. 
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TODAY’S INTERIORS 


THE HUSSARS OF NAPOLEON’S GUARD, IN SEPTEMBER 1812, 
SCOUTING AHEAD OF THE “GRANDE ARMEE”’ AS IT WOUND ITS 
WAY, FASTER THAN HITLER, TOWARD ITS DOOM IN RUSSIA. 


People with unused prints that might be set to work 
to brighten up military camps should send them to 
“Pictures for Camps,” 30 East 36th St., New York. 


DECORATOR DESIGNS PRIZE POSTER 


A surprise awaited the jurors when they had completed 
the anonymous judging of the 610 posters submitted in 
the competition for Posters for National Defense, held 
by the Museum of Modern Art. When the names were 
matched with the numbers on the prize winning posters 
it was found that two men had alternately won the 
first and second prizes in both sections of the competi- 
tion. 

John C, Atherton, of Ridgefield, Conn., won the first 
prize in Group A; he also won the second prize of $250. 
in Group B. Joseph Binder of New York City won the 
first prize of $500. in Group B, and the second prize of 
“250. in Group A. 

(lara Fargo Thomas, well known artist and interior 
‘esigner of New York, was the only one of ninety-five 
‘omen who entered the competition to win a prize. She 
“as awarded one of the five $50. honor prizes in the 
l'reasury group of posters. 
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FINE “Super-super” would be 
CUSTOM one way of describing it. 
UPHOLSTERY _ The inside, unseen, con- 

struction is equal to the 
visible tailoring—as fine as a dressmaker’s job. 
Since every piece is made to order, changes to 
meet the decorator’s or client’s needs are easily 
made at no extra cost. 


CONTRACT For hotel and institutional 
UPHOLSTERY __ jobs, we make upholstered 

furniture in quantity at 
prices that belie its fine, sturdy quality. 


SPECIAL Our designers are always 
ORDER at the service of decorators 
DEPARTMENT who want special models 

not found in our collection 
of Traditional and Modern upholstery. 


P. NATHAN SONS 


INCORPORATED 
425 East 53rd St. ¢ NEW YORK 


TELEPHONE @ ELDORADO 5-0766 




























































Salterini 





WROUGHT IRON ACCESSORIES 





HAND vs. MACHINE 


There must be some homes in America that cry for 
floor lamps with the personalized character of the 
hand, rather than the cold regimentation of the 
machine. Salterini lamps, crafted by hand, have 
that quality. See these lamps available either wired 
or as hurricane lamps, as well as dozens more, in 
our showroom. 


Or write for catalog No, 27, showing lamps, plant stands, 
wall brackets, tile top tables and accessories. 


JOHN B. SALTERINI CO. 
322 EAST 44th STREET ¢ NEW YORK 















LIVING AMERICAN ART 
(Continued from page 457) 


An imposing advisory board, including such names as 
Dean Meeks of the Yale Art School, Homer St. Gau- 
dens, Carl Van Doren, Alexafder Brook, Adolf Dehn, 
and others, have chosen eight paintings which should 
suit almost any taste: 1. “A Passing Shower’, a little 
known landscape by George Inness of the Hudson River 
School. 2. A view of small boats racing on the Schuyl- 
kill, by Philadelphia’s late great Thomas Eaking. 3. A 
Winslow Homer watercolor of sponge fisherman at 
Nassau. +. George Bellows’ famous portrait of his little 
daughter Jean. 5. “The Sentinels,” a still life of two 
white vases by Alexander Brook. 6. A New England 
snow scene by John Whorf. 7. A midsummer Minnesota 
landscape by Adolf Dehn. 8. One of Charles Burch- 
ficld’s great studies of America’s shantytowns. 
Retail price: $2.98 for the set! 


THE COS EY CORNER 
(Continued from page 38 ) 


in a concentrated sense of the Cosey Corner. The 


its introduction in a location where cosiness, or even 
comfort would be an impossibility. 

“A cosey seat should never be placed in a_ position 
where its presence would constitute a nuisance, as be- 
fore a window, or in a doorway. It usually appears 
lonesome away from the wall, and as its atmosphere is 
retiring, it should occupy the least conspicuous position. 
It is not intended as a single seat, and should there- 
fore be fairly commodious but not oppressively large. 
And, above all, it should be comfortable.” 

Further in his treatise Mr. Stephenson presents the 
basic, button tufted, cosey corner in Fig. 133, with its 
box pleated edging and wall hanging of shirred taffeta 
on brass runners. Fig. 134 in the modern, or Arts & 
Crafts, style, is preferably of fumed oak with suede 


‘ 


leather upholstery “suitable for dining room, library. 
hall, club, or den.” For the parlor, to match the painted 
satinwood furniture, we have Fig. 135 inset with bev- 
elled mirrors and trimmed with guimpe, and then finally 
we have Fig. 136, the “Ouida’’, or oriental den seat de 
luxe. “There is opportunity.” writes Mr. Stephenson. 
“for a great deal of ingenuity in the construction of 


these fitments.” 


SIX POUNDS OF SPINACH 


(Continued from page + ) 


If a person has thirty thousand dollars to spend (lucky 
soul), do you know why she shouldn’t get thirty thou- 
sand dollars worth of goods at a cut rate, so that she 
has the equivalent of several thousand dollars worth 
more goods; when some nice person has two thousand 
to spend, which may be doubly precious to her, has to 
spend it dollar for dollar and get no reduction? Do you 


think that breeds confidence in decorators, or ill will? 
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Sometimes a quick easy profit on a large order allows 
us to give equal professional advice to a small buyer 
. isn’t that being truly professional like doctors and 
lawyers? But suppose all of our profits were pared to 
the bone . . . then would we be truly snobbish, for no 
longer could we take care of nice people in comfortable 
but not rich brackets, 
Do you want to be a chiseler on your daily shopping 
trips? Wouldn't it make you slightly uncomfortable? 
Why don’t we all see that our clients would not like 
us any the better for allowing themselves to do some- 
thing that is slightly wrong? Make them buy from us 
at fair prices and their heads will be erect, and if our 
service has been good, they will return year after year 
to us. Encourage them to bargain and they will never 
like us quite so well. To sum this all up: turn away 
from the allure of ‘“‘cost-plus’’; read books on salesman- 
ship to discover some of the eternal truths about man- 
kind. Discover how to use your clients’ egos to make 
them do the right thing by you: pay you retail (though 
goodness knows, it should be retail-plus . . . which is 
an impractical dream.) Hold up your banners, for if 
vou do not respect yourselves enough, neither will 
your clients. 
You need more money, not less. Unfortunately it is 
true, that you must live well, dress well, and travel to 
make your clients appreciate to the full that you “have 
something” . . . for they do not live in attics and they 


do not want you to either. 


THE PLASTIC 


(Continued from page 46) 


APPROACH 


or from those aware of the industrial design concept and 


the quality of art produced by the machine. 


Inasmuch as industrial design deals with the psycho- 
logical bases of mass acceptance—that is with capturing 
the imagination of a large number of people—as well as 
with the more tangible factors involved in production, it 
is imperative that the industrial designer have a wider 
knowledge and an intuitive “feel” for what design is 
most likely to be needed and accepted by a scattered 
consumer-public. He must also be able to attack his 
problem by a method which will permit his design to 
be kept mobile and fluid. Any presentation method 


THIS 
CLIENT 


BEAR V\a 0 
WaAw 
WITH FIGURES \ (4 





HAVE YOU SEEN LLOYD'S 
NEW ENGLISH PAPERS ? 


INSPECTION INVITED 


W. H. 8S. Lloyd Co., Ine. 


43 West 48th St. New York 

















SEPTEMBER 1941 































NE 


S 
N 





. 


9 


He made a good “‘buy”’ on carpet lining six years 
ago—he thought—because the price was 14% less 
than for real Ozite. But now that he has to re-carpet, 
he’s figuring differently. In rooms that had genuine 
Ozite, both the carpets and the Ozite are still in 
good shape. But the “‘bargain”’ padding has got to 
come up and be replaced. 

Now he wishes he had listened when his decorator 
told him, ‘‘It costs less to buy Circle Tread Ozite 
once than a ‘cheaper’ lining twice.”’ 

The decorator who recommends—even INSISTS 
on genuine Circle Tread Ozite Carpet Cushion 
will have no apologies to make to clients when 
recarpeting time comes around. It’s the quality 
cushion that’s guaranteed to stay soft because 


it’s always made of all hair reinforced with an 
adhesive fabric center. 
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Our own reproduction lamp table. Finely painted 


and gilded base with myrtle burl top . . . brass 
edge .. . a true copy of a fine piece . . . of which 
we are making a very limited number . . . a col- 


lector’s item of the future. Shown with one of a 
set of four painted Sheraton arm chairs. England 
circa 1800. 


Here is truly a wide assortment of antiques of 


all types, 
“selected with a modern point of view.” 


| \ 


| | JY MAN 
| LJUSZAGH 


| S7EAST 56 ™STREET 
NEW YORK.-:--PL-3-2146 








which freezes the first idea, or permits of its being ap- 
proved without full development, is apt to end in failure. 


There are just three ways in which any design can be 
created or developed: these are graphic, plastic, and 
tectonic. Each of these methods has its own advantages 
and disadvantages, and it is foolish to expect any one 
of them to be capable of expressing all that is essential. 


The graphic method is quite suitable to decorative or 
pictorial design, for it is two-dimensional. It is not, 
however, suitable for the development and visualization 
of a complex, plastic, three-dimensional form, and too 
often, unfortunately, this is the method used to develop 
three-dimensional design in industry. 


Of late some of our most progressive industries (the 
automobile and airplane industries, for example) are 
getting away from the orthographic projection in the 
development of complex forms. Graphic representation 
can only partially present a three-dimensional form. 
Complete presentation would demand a number of dif- 
ferent drawings or statements, and, while these may be 
adequate from the standpoint of understanding the 
structure, imparting instructions, and devising means 
of production, (as on a blueprint or working-drawing), 
these two-dimensional views are inadequate from the 
standpoint of visualization, flexible development, and the 
consequent appreciation of those formal qualities and 
attributes which make for appearance, appeal, and ac- 
ceptance. 


It is of vital importance to mass-production industries 
to pursue a technique which will reveal the greatest 
number of tangible and intangible factors involved in 
design. It is imperative that we adopt the more ade- 
quate methods of complete design development—the 
plastic and tectonic—and avoid that method which pro- 
vides but a single point of view. This is inevitably true 
of a graphic presentation. 


Any article that is plastic in quality in its entirety, or 
in part, must be developed by a plastic method in a 
plastic medium if it is to express fully the activating 
forces and principles of design. 
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A plastic form appears as an integral unit, as if poured 
in a mold — flexible, capable of being shaped and re- 
shaped. Examples of plastic form are: sculpture, ce- 
ramic and glassware, motorcar bodies, a motor block, 
carburator, vacuum cleaner, food mixer, electric iron, 


telephone, ete. 


Let it be clearly understood that it is not necessary for 
the designer to work in three dimensions from the very 
beginning to the end. The graphic method is perfectly 
suited for the study of forms that are simple or easily 
comprehended. The designer’s sketches are usually 
started in the graphic method as it is rapid, inexpensive, 
and exceedingly expressive in the hands of a skilled 
and talented person. Sooner or later, however, if a 
plastic, irregular, or the least bit complex form is de- 
sired, he will be compelled to make a model. He will 
use a plastic medium such as plasticene or clay, and in 
so doing will develop his design from any angle, testing 
it from the mass-acceptance standpoint, as much as is 
possible. Beyond this he cannot go, and the design is 
now ready to be crystallized in a set of very prosaic 


prints. 


Unfortunately this set of prints is all too often the 
beginning and end of factory-minded designs. This 
procedure has been proven to be short-sighted. The 
matter-of-fact type of mind has been entirely too prone 
to ignore the intangible and psychological factors. Yet 
for mass acceptance these very factors may well be the 
ones that spell the difference between the commercial 
success or failure of a product. 


PLASTIC CAR DESIGN 
(Continued from page 47 ) 


it because he was so unaware of the real factors that 
condition all design. His had always been a drawing-on- 
paper business. He knew nothing, absolutely nothing, 


about tools, and as for factories 





well, they smelled! 
They were places where you soiled your hands and your 
clothes—grimy places where the toilers toiled. 


(Please turn to page 66) 
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THE RICH REFINEMENT OF REGENCY 


@ This fine Regency Rosewood Cabinet (circa 1810) with 
reeded corners and brass grilled doors, is notable for its ex- 
ceptionally handsome figured wood and warm coloring. The 
Spode Dessert Service (circa 1800) is from our large collection 
of old porcelains. Your visit to our Show Rooms is invited. 


Needham’s Antiques, Ince. 


J. E. TRELEAVEN 
IMPORTERS OF 
ENGLISH ANTIQUE FURNITURE 
PAINTINGS AND WORKS OF ART 


ELdorado 5-7493 143 EAST 57th STREET, NEW YORK 
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But the motor car—to get back to our theme—fitted 
into the scheme of things—the human picture: 
1) It met a human need (Ecological factors ) 
2) It functioned—didn’t it get you there and back? 
(Functional factors) 
3) It was made out of something—even the “Tin 
Lizzy.” (Materials factors) 
And here one is reminded of the story Will Rogers 
used to tell back in the days after the war (W.W. 
#1). It seems that Will had read in the papers 
that Uncle Sam, in scrapping some of his battle- 
ships, had considered an offer from Mr. Henry 
Ford. Will, amid some classy rope-swinging, and 
some even classier gum-chewing, softly and dryly 
remarked: “Somebody ought to tell him those 
battleships are made of steel too.” 
4) It was fabricated somehow 
(Tools and Tool-processes factors) 
5) It sold at a price which at least a few million 
people could afford (Economies factors) 
6) But certainly it was appalling to sensitive souls 
—at least those with all five senses 
(Appearance factors) 
Enter Industrial Design. 
At any rate, while not a work of art, or beauty, motor- 
cars were sold in sufficient quantity to justify more 
design development—from an engineering and produc- 
tion standpoint, as well as from the appearance or 


industrial design point of view. 
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for the creative decorator. Whether it 
be a traditional or contemporary in- 
terior, these rugs offer more than the 
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Available in novel designs, any color 
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More money (from profits) became available for tools 
—power tools—and in turn more money for producers 
of raw materials to develop their products (steel, for 
instance; the present high-speed strip mill is an excel- 
lent example). Better welding methods, better finishing 
methods, better assembly methods, to mention but a few, 
all combined to change the motorcar from a fabricated- 
looking form to a plastic form. While, to be sure, this 
plastic is fabricated in the sense that a number of plastic 
forms are welded and bolted together, the form appears 
as a whole, integrated unit—almost as if it were cast in 
a mold, so we can consider it a single, plastic form. 

Thus we find this form developing over a period of 
fifteen or twenty years, because of the combined abili- 
ties of many talented men. There is accomplishment 
all; 
designer, now known as the industrial designer, deserves 
a big place. Had he known more he could have (with 


that furnishes credit for certainly the artist- 


assurance) achieved more, certainly sooner. 

Today he does know more; the younger generation 
especially knows more, for it is being educated to the 
full nature of design—all the conditioning factors, not 
merely one. Certainly he knows enough to analyze a 
problem—a form—and approach it by the right design 
technique, for he knows that he will be expected to 
bring out and develop, prior to production, not only all 





the tangible factors, but also all the psychological and 

intangible factors that can possibly be known, foreseen, 

or “felt.” This is industrial design; this is design for 
mass acceptance. 
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ENGLISH ANTIQUES... 


. . . at pre-war prices! 


@ Despite increased 
importing costs we are 
pleased to state that our 
prices are being main- 
tained at levels prevail- 
ing in 1939, due to our 
continually increasing 
patronage by leading 
interior designers and 
decorators. 


@ The interesting Chip- 
pendale Tripod Table 
illustrated is 30” in 
diameter and 2914” in 
height. You are cor- 
dially invited to visit 
the extensive display in 
our Show Rooms. 


GEORGE BLUNDELL 


OF LONDON, INC, 
IMPORTERS OF ENGLISH ANTIQUES 
385 MADISON AVENUE 





NEW YORK 
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inlaid mahogany serpentine 


Scottish circa, 1780. 


Sheraton satinwood 





Detailed descriptions and photographs of any of your | 
requisites will be sent anywhere on request. 
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BAKER FURNITURE 
(Eighteenth Century) 


PALMER & EMBURY 
(Upholstered Line) 


STATTON MAPLE 


These—among other famous lines— 





are shown for the Trade exclusively 


at 


STIEHLS 


28 West 20th 


A note of introduction will admit 


your clients. Send for brochure. 






























































“BYE-DAYS” 
(Continued from page 23) 


this I used. It set the pace for the house. Down went a 
deep scarlet rug to match, scarlet and white striped cur- 
tains and chair covering, and a bit of mellow pine panelling 
on the fireplace wall, all chosen to flatter the wallpaper. 


This hall was one half of the main floor of the old 
house, which, as it was built on the side of a hill, had 


the old kitchen below it on the back side, facing south. 


Without a moment’s delay we decided this kitchen was 
to be our dining room and that the thing to do was 
to build a wing on a lower level for a big living room, 
with our own suite of bedrooms and baths above it, turn- 
ing the rooms back of the entrance hall and those on the 


| floor above of the old house into three guest rooms. 


In the photograph to the left you see old old stairs going 


_ down to the dining room (once kitchen), and the new 
| stairs going up and down in the new wing. 


The living room tells its own story, 24’ x 30’ with a 12’ 


| beamed ceiling, well proportioned by that master of the 


art the late Dwight James Baum who put our ideas (no 
matter how odd) on paper for us. Rough-plastered cream- 


| colored walls, a good pine mantel, easy chairs, big sofa, 


two desks, a rug about the color of the stained polished 
floor, green rep on the sofa and green with a spice of red 


in draperies and upholstery, are the sturdy durable fur- 
| nishings. These were chosen as the house is often closed. 
_ Three sets of double French doors open to the south. 
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Low small double doors under the stair-way lead to the 
dining room, which again is flooded with sun, throwing 
shadows on its white rough plastered walls, brick floor 
(old paving bricks from Philadelphia) with the windows 
shaded by “turkey red” twill cotton curtains. The same 
twill also covers the wing chairs — upholstered with an 
eye for comfort after a good hunting day. Nice reproduc- 





tions in the 17th Century feeling are the dresser, and the 
even simpler table and chairs, each chair given a gay red 
pad. Opposite the dresser is a circular group of French 
windows to the terrace. 


The modern pantry and kitchen adjoin and are under the 


entrance hall, with light from the courtyard. 


The master bedroom illustrated is typical of them all— 





painted or papered walls, gay chintz, either old mahogany 
or maple furniture, four poster beds, with canopy tops 


and hand-made quilts—some rare, some new—and plenty To The Wallpaper Trade 


of easy chairs and tables! How I like tables! There should : 
° As manufacturers and designers of quality hand- 
be plenty everywhere. ; 
° - made wallpapers Spiegel-Framson offers to the 


As for the floors, those on the second floor were painted trade an unusual opportunity to have papers 


a soft green, and each room covered with one large plain | made to their exact specifications. We specialize 


light colored rug of an interesting weave and_ bright- in difficult wallpapers and borders. 


colored hooked rugs. 


’ OVER 30 YEARS EXPERIENCE 
Good closets, many compact bathrooms full of color and DEPENDABLE — _ RELIABLE 





with amusing papers; a separate house across the court- 
yard for the servants, with attached garage; a stable with | 
big box stalls for the hunters, make up the compact little | 4 8 | c G F L- F a A id S 0 % 


| place we called “Bye-Days”’. 690 Broadway New York 
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FLOORS AND FLOORING MATERIALS 
(Continued from page 28 ) 





Oak is probably the most practical flooring wood. It 
has a beautiful grain, and at the same time is hard, dur- 
able, flexible, and can be well finished with almost any 
kind of treatment. Oak of the best quality comes from 
the Appalachian highlands, where the growth is ex- 
tremely dense and hard, and the annual rings come 
close together, giving exceptionally beautiful marking. 
Maple is one of the most serviceable woods. It is ex- 
tremely dense, has a close grain and hard texture, which 
makes it excellent for use where traffic is extremely 
heavy. It is light in color, and can be used naturally 
for contrast in patterns with darker woods, or it can 


be stained to any desired color. 


American walnut is popular because of its pleasing 
natural deep brown color and its beautiful figuring. It 
is dense, hard and durable, and easily kept in good 
Walnut 


dark contrast to woods of lighter shade. 


condition. is often used in parquetry as a 


Teak also combines beauty with serviceability. It is 
hard and dense, and of a rich brown color. There are 
many varieties of teak, but the most popular are those 


from Java and India. 
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Birch and beech have much the same appearance and 
qualities as maple, both being considered excellent for 
Both 


white, the white being similar in almost every respect 


floors. are available in two varieties, red and 


to maple. 


Mahogany is sometimes used for flooring, but not ex- 
tensively. Some varieties are hard enough for the entire 
floor, while others are so soft that they can be used 


only in faney parquetry and border lines. 


As in all flooring, the laying of wood is fully as import- 
ant as the type of material used. Even the best woods. 
if not properly put down and finished, cannot give good 
results. Careful workmanship is a requisite. The finish- 
ing of wood floors—bringing them to a smooth, even 


surface—requires trained workmen. 


Most flooring woods may be satisfactorily stained to al- 
most any desired color. Where straining is resorted to, 
however, it should be done with a stain which will pene- 
‘ry’ 

rhe 


should be applied and allowed sufficient time to pene- 


trate deeply into the fibers of the wood. stain 
trate, and then any remaining surplus should be removed 


with cotton cloth. 


Wood floors should be finished with seals and waxes. 


Fillers and shellaecs should not be used. Seals can be 
used that 


structure, hardening its surface and fortifying it against 


penetrate the wood, becoming part of its 
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PLASTER WALL BRACKET i 


36” HIGH — 16” WIDE 


We offer for your inspection hundreds of 
exquisitely beautiful, individual contem- 
porary designs in plaster. Plain and spe- 
cial finishes in coffee tables, console tables, 
lamps, mirrors, ete. Close co-operation on 


special designs. 
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We invite you to visit our new show- 
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of distinctive crystals in America. 
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Brass Cornices 
and Hold-Backs 


For an effect that’s different, many lead- 
ing decorators are using Eaton-Pond’s fine, 
brass cornices and hold-backs. These exact 
reproductions of old originals come in 
three finishes: 


1. Bright. A beautiful golden color 
like the original finish of old 


cornice. 


2. Semi-Antique. A rich, mellow fin- 
ish, slightly high-lighted. 


3. Antique. This is a dull, golden- 
brown color. 


Ten cornice designs with seventeen, har- 
monizing hold-backs. 


Write for free illustrated folder. 
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15 Park Street Springfield, Mass. 
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moisture and other destructive agents, and helping to 
prevent slivering, checking or splintering. Some seals, 
vitalize the wood, and enhance the beauty of its grain. 


The most durable and satisfactory finish for wood floors 
is wax. The smooth surface wood should be given a 
coating of uniform thickness. Then after this is thor- 
oughly dry it should be polished with a heavy polishing 
machine. This procedure should be repeated a second 
and a third time. Wood floors in industrial buildings are 
probably best finished with floor varnish applied in 
several coats of uniform thickness, with ample drying 
time between coats. 


The laying and finishing of 7%” wood flooring takes 
several days. Allow adequate time in your planning, 
because without it a good job cannot be done. 


A new kind of wood floor can be laid much more quickly. 
This is “Parkay.” Parkay is wood flooring of 3/16” 
or 5/16” thickness attached to a saturated felt. It comes 
from the factory pre-finished and ready to lay in a 
single day. There are three designs—tile, plank and 
basketweave; and three woods—northern white oak, 
walnut and teak. 


Parkay is applied to the sub-floor—wood, concrete, 
linoleum, ete.—with a latex cement. To prevent warp- 
ing by expansion or contraction, the wood is cut through 
to the felt every half inch. When the floor is laid these 
cracks are filled with wax. and are not noticeable. 
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DISTINCTIVE RUFFLED ORGANDY CURTAINS 


oe 
DRAPERIES 
BEDSPREADS 


18 EAST 54th ST., NEW YORK. Eldorado 5-0584 











MIRRORED 
FURNITURE 
OF DISTINCTION 


Dressing Tables, 
Coffee Tables, 
Screens, in any size, 
shape or color. 
To the Trade Only. 


COMPANY 


969 First Ave., New York 
Between 53rd & 54th Sts. 
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Like other wood floors Parkay should be finished by | 


waxing, not by shellac or varnish. As generally applied, 
varnish and shellac wear through quickly, the wood is 
exposed and turns in color, and the floor can then only 
be restored by which is an 


rescraping, expensive 


operation. 


Another wood flooring material is pressedwood. This 
does not have the appearance we associate with wood, 
but resembles a tile or mastic material more closely. 
It is made of pulped wood fibers pressed into a flat 
mass, bound together with the natural lignin binder 
of the wood. It comes in two natural wood colors. 

Pressedwood is very hard and long wearing. It has no 
resilience, and it is extremely slippery to walk upon. 
It is sometimes used for flooring mats to place under 


chairs, to save a softer material from indenting. 


Pressedwood is not available for flooring at the present 
time, because available supplies are being taken by 
defense projects, in such uses as walls for low-cost 
housing, tank interiors, bomb shelters. 


After wood, linoleum has been the best known flooring 
material for home use. In the past few years colors 
have been so improved, the color range so extended, and 
excellence of texture so developed that linoleum and 
linolum tile have become desirable media for decorative 


installations, as well as those purely utilitarian. 





French, 
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Italian Furniture 
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Frames also carried in stock. 


Leopold Colombo 
& Bro., Ine. | 
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14 Street, New York 
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AMERICAN 
Mat & Matting Co., Inc. 


Brings 


to you 


81 YEARS 


of experience in the manufacture of COCOA 
MATS and COCOA MATTING, offering the 


finest qualities ever manufactured in the United 
States. 








We Make Mats and Matting for 


Automobiles - Airplanes - Amusement Devices - Apartments 
Cireuses - Clubs - Churches - Bowling Alleys - Elevators - Filtering 
Fire House Mats - Golf Schools - Gymnasiums - Homes - Hospitals 
Hotels - Rodeos - Schools - Steamships - Stables - Swimming 


Pools - Theatres - Horse Vans - Bumpers - Ete. 


also special designs and sizes 


SOLD THROUGH LEADING FLOOR COVERING 
DISTRIBUTORS 
OR 
WRITE US DIRECT YOUR REQUIREMENTS 


BALFOUR, GUTHRIE & CO. LID. 


Selling Agents 





67 WALL STREET NEW YORK 


CHARLES H. BECKLEY, Inc. 


SHOWROOM & FACTORY* 305 EAST 47' STREET 
NEW YORK, N.Y. 


TELEPHONE «+ PLAZA 3-1190 
















A RELIABLE 


SOURCE 








RATTAN O F QUALITY 








STYLED BY PAUL T. FRANKL 








WRITE FOR OUR CATALOG 








45 UNIVERSITY PLACE 
NEW YORK CITY 


F. DEBSKI, INC. 











CONTEMPO SHOPS EXHIBIT: ROCKEFELLER HOME CENTER 630 FIFTH AVE. 


Contempo andl Sides 


ave — lempora rle5s... 


The unusual in Modern Upholstered 
Furniture is the usual with us. Whether 
from our smartly styled stock or from 
special sketches submitted from our 
Contract Department, leading interior 
designers discover satisfaction here. 


Write for our New Catalog! 








Linoleum is a composition of linseed oil, wood flou~ and 
color pigments, mixed together under set conditions 
and cured to a standard of hardness. At one time 
ground cork was used as a filler, but this has been 
superseded for several years by wood flour. Therefore, 
the defense demands on cork supplies will not affect 
the linoleum industry. Linoleum made on a burlap back 
—the standard practice—may have to give way to some 
domestic backing material, for burlap comes from India 
and must be carried to England and Scotland to be 
woven. With the present shortage of ships this trans- 
portation becomes difficult. 


Linoleum comes in standard 1/16”, medium 3/32”, and 
heavy 14” thicknesses. Coving is available. In linoleum, 
color goes all the way through, which has caused it to 


be referred to as “inlaid.” 


Linoleum tile is a linoleum type mix manufactured in 
tile form rather than sheet. It is a dense quality of 
linoleum, subjected to longer maturing. It is more 
durable than linoleum, and because of its tile form 


injuries to it can be easily repaired. 


Linoleum and linoleum tile are particularly suited to 
kitchen installations, because they are resistant to 
grease—which is not a universal characteristic of floor- 


ing materials. 





LYON 
FURNITURE MERCANTILE AGENCY 


Est. 1876—Publishers of LYON-RED BOOK 


NEW YORK, N. Y. CINCINNATI, OHIO, 
185 Madison Avenue . § East Fourth Street 
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BOSTON, MASS. 


CHICAGO, ILL. 
No. Sta. Industrial Bldg. { 


221 North LaSalle Street 


PHILADELPHIA, PA. 
12 South 12th Street 


GRAND RAPIDS, MICH. 
Ass’n of Commerce Bldg. 


HIGH POINT, N. C. 
Wachovia Bank Building 


LOS ANGELES, CALIF. 
12th Street at Broadway 


THE NATIONALLY. RECOGNIZED CREDIT AND 
COLLECTION AGENCY OF THE FURNITURE INDUSTRY 
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MERCERIZED COTTON THREAD 


Economical and adaptable sewing thread 
for DRAPERIES. Used on Silk, Cotton 


and other Fabrics. 












Complete line of all shades in stock 
Send for color card and prices. 


HENRY MYER THREAD MFG. CO. 
319 W. Van Buren St. Chicago, Ill. 
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Linoleum and linoleum tile are not advised for below- 
grade or at-grade installations by any company except 
one which offers a “damp-proof” linoleum tile. This is 
put down with a damp-proof cement and a waterproof 
adhesive. In installing below-grade floors (for rumpus 
rooms, ete.) you must work with a contractor who will 
stand back of the material which he agrees to put in. 


Again, workmanship is of utmost importance. 


In most installations linoleum is laid over a felt which 


has been cemented to the sub-floor. Linoleum has 
definite sound-absorption qualities, which are increased 


by this method of laying. 


Expect to see a slight change in color within the first 
As the 
oil drys out, the color becomes a little lighter. 


three days that your linoleum is laid. linseed 


Maintenance of linoleum and linoleum tile is most im- 
portant. It is easy to take care of, but neutral cleaner 
or very mild soap must be used, or the surface will be 
Blues 


and greens are especially susceptible to any alkali 


affected and the color eaten out of the material. 


cleaners, because of the nature of the pigments used 
to obtain these colors. 


Felt-base floorcoverings have sometimes been confused 


with linoleums. They have only the most superficial 


resemblance in appearance. Felt base, as the name tells, 





A MESSAGE TO DECORATORS:— 


In order to understand your language, | took a course 
in Interior Decoration under the late Frank Alvah 
Parsons. 


| can therefore help you solve your floor covering 
problems in a manner which will save you time and 
expense, and will satisfy your clients. 


Please write to me on the type, period and color of 
your room. I shall send you detailed suggestions and a 
descriptive list of available rugs from my own stock. 


H. MICHAELYAN 


est. 1901 


515 Madison Avenue 
New York, N. Y. 


Aubussons 
Savonneries 


Needlepoints 
Bessarabians 














All sizes 


and coiors 


For Upholstering 
and Decoraung 








Spools Soft and | 
Tubes Glace Finish | 
Cones Mercerizel 


JOHN C. MEYER THREAD Co. 


Lowell, Mass. 


“Samples sent if you wish them.” _| 














One in a group of decorative mirror frames. 
Visit our showrooms for a wider selection. 


A cwcomel Ce. 


INCORPORATED 





r~* 


Manufacturers of Fine Mirrors and Furniture 


208 EAST 52nd ST., NEW YORK CITY 


Harold W. Herlihy 
816 So. Figueroa St, 
Los Angeles, Cal. 


Merchandise Mart 
Chicago, Ill. 


E. Virginia Kemper 

















—an important identification—a name that 
is being remembered by decorators as an im- 
portant source of inspired upholstered fur- 
niture. 

Your Inspection is Invited 


RANICK FURNITURE Co. 


235 EAST 42nd ST. NEW YORK 
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UPHOLSTERED FURNITURE 
In All Styles and Periods 


At our showrooms you will find a complete 
selection of upholstered pieces in all styles and 
periods. Let us help you find the solution to 
your decorating problems. 


D. BECKER & SONS 


MANUFACTURERS OF 
UPHOLSTERED FURNITURE 


1151-1161 North Third Street, Philadelphia, Pa. 


















Custom Built 


UPHOLSTERED FURNITURE 


in Period Designs 


* FALL SHOWING - 


See the new Regency and other interesting period designs 
added to our wide range of fine upho'stered furniture. 
Bring or send your clients to these beautiful showrooms 
where they are sure to find just what they want. 


BEVERLY UPHOLSTERY SHOPS, Inc. 


Designers and Manufacturers of Upholstered Furniture 


260 Fourth Ave. (Bet. 20 & 21st Sts.) New York City 











is floorcovering made on a felt. It is an asphalt top 
mixture, of which the surface is printed with paint. The 
life of this material is comparatively short. Its attrac- 
tiveness goes when the paint wears off. There is, of 
course, the possibility of giving this a plain coat of 
paint—but this is not often realized, and therefore not 
resorted to. 


Cork carpet and cork tile is made of cork ground into 
cork powder or flour, mixed with an adhesive and cured. 
More cork tile is sold than cork carpet. 


Cork comes only in the natural brown shades—light, 
medium and dark. It is very resilient and therefore 
pleasant to walk upon. It is quiet and sound-absorbing. 
As with other floors, maintenance is important—and 
only neutral cleaners or mild soaps can be used. 


Cork is, of course, a material that is on the priorities 
list, which may affect its availability for flooring. At 
present, cork ceiling tiles, which use a greater amount 
of cork, are being discontinued by at least one large 
manufacturer. 


Cork tile flooring is about twice to three times the cost 
of linoleum.—/(T'o be continued in our neat issue. ) 


The next installment of “Floors and Floor Materials” 
will discuss rubber, asphalt tile, plastic tile, Magnesite, 
trowelled flooring, earthern tiles and terrazzo.—Ep1rTor. 


Your Gracious Host. 


Z7nom Const to Conor 


In NEW YORK.. In CHICAGO.. 


















The Blackstone 


In BELLEAIR, FLA.. 





_ KIRKEBY HOTELS. 
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In connection with the preparation of the foregoing 
article on “Floors and Flooring Materials,’ INTER- 
IORS wishes to acknowledge and thank the following 
companies for their cooperation and helpful informa- 


tion: 
ARMsTRONG CorK Co., 295 Fifth Ave., N.Y.C. 
Tue Barretr Co., 40 Rector St., N.Y.C. 


ConcoLeuM-Natirn Co., 295 Fifth Ave., N.Y.C., mfrs. of lino- 
leum, linoleum tile, felt base. 


Pau. Coste Inc., 101 Park Ave., N.Y.C., mfrs. of rubber tile, 
asphalt tile. 


DAHLANDER F.LoorinG Co., 153 E. 33rd St., N.Y.C., trowelled 
mastic flooring, and metropolitan distributors for Parkay 
(manufactured by Wood Mosaic Co., Louisville, Ky.) 


Bruno ve Paou & Co., INnc., 314 Eleventh Ave., N.Y.C., ter- 
razzo and mosaic contractors. 


B. F. Goopricu Co., 1790 Broadway, N.Y.C., mfrs. of rubber 
tile. 


Jouns-MAnvit_E Co., 22 E. 40th St., N.Y.C., mfrs. of asphalt 
tile. 


Masonite Corp., 630 Fifth Ave., N.Y.C., mfrs. of pressed 
wood, 


H. S. Pours & Co., Chrysler Bldg., N.Y.C., laboratory con- 
sultants for Brazilian gov’t on coffee plastic. 


Joun T. Swanson, Inc., 540 12th Ave., N.Y.C., wood floor 
contractors. 


Tue Tire-Tex Co., 101 Park Ave., N.Y.C., mfrs. of asphalt 
tile and vinyl resin tile. 


Union Carpine & Carson Co., 30 E. 42nd St., N.Y.C., mfrs. 
of vinyl resin. 


VANDERLAAN Tite Co., 103 Park Ave., N.Y.C., tiles. 





‘CELIA ROTH. inc. 
WORKROOM 


CATERING EXCLUSIVELY FOR THE | 
DECORATIVE TRADE | 

| * | 
| Custom Made Draperies — Curtains — Bedspreads | 
| — Dressing Tables — Slip Covers and Fancy Pillows. 
| 





— NEW ADDRESS — | 
305 EAST 47th ST, 
PLAZA 3-9514 


NEW YORK | 
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FOR YOUR BEST ROOMS! 
LIGHTING EFFECTS 


in the 


EXQUISITE CRYSTAL RE- 
PRODUCTIONS OF CHAN- 
DELIERS, SCONCES, 
LAMPS; ALSO PORCELAIN 
AND CRYSTAL TABLE 
LAMPS, FLOORLAMPS 
AND MODERN CREATIONS. 


| Charles J. Winston & Co., Inc. 


Importers and Makers of Distinctive Lighting Effects 











2 WEST 47th STREET, NEW YORK 
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fabries 


| this group will be in addi- 


tion to our distinctive lines of 
handblocked english fabries. 


572 madison ave... new york 
| 








| 18th Century Furniture 





and Decorative Accessories 





John Guidotti, Inc. 


| | IMPORTERS @ ESTABLISHED 1910 
| NOW CONVENIENTLY LOCATED AT 


235 EAST 47TH STREET 


NEW YORK 


| 
| 
IN SAN FRANCISCO: JOHN C. NASON, 442 POST STREET 
—— 

















NANCY 


Los Angele S, 





THE WOODPECKER WALL-PAPER 
Second layer of three papers found in the old Swain- 
Harrison House in Branford, Connecticut. 


In coloring and design this paper has the feeling of 
Pennsylvania Dutch decorations. 


Hand-made reproduction $4.50 a roll 


Ewvclusive with 


McCLELLAND, 


15 East 57th Street, New York 








FROM OUR CATALOG 


This magnificent tureen, Flight, Barr & Barr Worcester, is 
merely one piece from a new, illustrated catalog of our 


antique china and glass now on the press. SEND 
YOUR COPY NOW. ines _ 


TO THE TRADE ONLY 
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HOUSE & GARDEN 


magazine, forecaster of home fashions, editorially features this 
semi-porcelain ware in their September issue. Perfect repro- 
duction of Pink Lustre in free hand decorated Old Sunflower 
pattern, this ware, from England, comes in complete tea sets, 
bowls, vases and other occasional pieces. You will want to 
see the complete line, as well as many other items in our 
showrooms. 


S. ~P. Skinner Co., Ine. 


Successors to Skinner-Hill Co. 


225 FIFTH AVENUE New YorRK, N. Y,. 


Chicago Showroom 
1219A Merchandise Mart 


San Francisco Showroom 





535 Western Furn, Exchange 








Individual Specially designed 
Lamp Bases Lamp Shades by 


Whiteha YL Holman, 7 


14 East 56th Street NYT'S. 












MIRRORS BY SABEL 


Are Always Smart and Correct 
In Good Taste and of High 
Quality — In Every 
Price Range. 





H. SABEL & CO., Inc. 
140 West 22nd St. New York 











Swiss 
‘Porcelain Stove 
in Polychrome 
C7 oo™~_ 


From our rare collection of 


European, porcelain stoves. 


MANTELS SCREENS ANDIRONS' GRATES 
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155 E. Superior Street, Chicago 

I SE a icendsessetccendavaccoscusss 
1893 Elmwood Avenue, Buffalo 

MASON ART FURNITURE COMPANY .............. 
45-51 West 21st Street, New York 
MEYER-GUNTHER-MARTINI, INC. 
511 East 72nd Street, New York 
1789 Merchandise Mart, Chicago 
MILLER, HERMAN FURNITURE COMPANY ........ 
One Park Avenue, New York 
Zeeland, Michigan 

MITTMAN, M. & COMPANY, INC. 
316 East 53rd Street, New York 
oe SE ee 
425 East 53rd Street, New York 


STIEHL, A. H. FURNITURE COMPANY ............ + 
28 West 20th Street, New York 

i aad i cl tenibiaainaee ose eens 
383 Madison Avenue, New York 

Merchandise Mart, Chicago 

816 Se. Figueroa Street, Los Angeles 

ZANGERLE & PETERSON COMPANY ...........e+00. 
2164 Clybourn Avenue, Chicago 

Merchandise Mart, Chicago 


COLOMBO, LEOPOLD & BROTHER, INC. .......... 
238 East 44th Street, New York 

ZANGERLE & PETERSON COMPANY ................ 
2164 Clybourn Avenue, Chicago 

Merchandise Mart, Chicago 


A ES. ehiednnincadndnwebiainndsakbla- tie Karas 
45 University Place, New York 

CRAND CENTRAL WICKER SHOP ...........ccccccee 
217 East 42nd Street, New York 
SALTERINI, JOHN B., COMPANY 
22 East 44th Street, New York 


REGENT MIRRORED FURNITURE MFG. CO. 
969 First Avenue, New York 


es, EE UUs  eetcecce ed nondveewnemenabe 
15 East 26th Street, New York 

611 Merchandise Mart, Chicago 

0 MD ent ccccanamesscnw ean iwaawnenie 
225 Fifth Avenue, New York 
RAYMOR MFG. DIVISION, INC. 
40 West 25th Street, New York 
Ps EN. PcaGdeden cine NEeheeKenedecnayeudades oe 
44 East 53rd Street, New York 

ES ie. in, Oi, MRS hetbdonnckereeenescucdene 
225 Fifth Avenue, New York 

1219A Merchandise Mart, Chicago 

Market at 10th Street, San Francisco 


ER, a ame kam bie shew aeelegi ieee wekan 
64 West 48th Street, New York 

po EE 
14 East 56th Street, New York 

ET tr IG Se tb ccdtheineessswececmnsdecsunes 
1511 Webster Avenue, Chicago 

a ree 

18 West 37th Street, New York 
EE eae eee saadssabiwtudeen 


10 East S2nd Street, New York 


WINSTON, CHARLES J. & COMPANY, INC, ........ 
2 West 47th Street, New York 


INTERIOR 
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SOURCE S$ 


ADDRESSES OF CURRENT ADVERTISERS 


MANTELS BI, Ce Bis Ms ON otecdecccessdadanndeveres 65 

1 15 East Sith Street, New York 
Ba SS aR eso ces sncs secenesssseves 80 

175 East 60th Street, New York 
pi OF PR rerr Terr rrr 71 


251 East 33rd Street, New York 


MIRRORS COLOMBO, LEOPOLD & BROTHER, INC. .......... 73 
238 East 44th Street, New York 
FRIEDMAN BROTHERS DECORATIVE ARTS, INC. 50 
305 East 47th Street, New York 
120 Boylston Street, Boston 
1008 North Croft Avenue, Los Angeles 
33 East Walnut Lane, Philadelphia 


REE wivakeeecddenaaesdetibuesendbasenseseenowees 73 
10 East S2nd St., New York 

, We Oe I. SIRs SG oesiceodcsececedves<ceesseee 56 
238 East 44th Street, New York 

ON Ae ee OS ee 75 


208 East 52nd Street, New York 
816 So. Figueroa Street, Los Angeles 
Merchandise Mart, Chicago 








REGENT MIRRORED FURNITURE MFG. CO. ...... 72 
969 First Avenue, New York 
is. ee eg SN, eedvonceseecticcusneeecenen 80 
140 West 22nd Street, New York 
PLASTER DECORATORS PLASTER STUDIO .ncccs cvcccccccccs 71 
| 206 East 33rd Street, New York 
I SEE 67 
308 East 49th Street, New York 
HERTA 
PLASTICS FORMICA INSULATING COMPANY ................ 9, 10 CHAIR 
i 4655 Spring Grove Avenue, Cincinnati 
REPAIRERS | COULAZ & RIESEN, INC. ..............0..02000- a , SPACE 1789 
OF ANTIQUE 160 East 56th Street, New York M 
TAPESTRIES Ts Os ee a ee 75 * MERCHANDISE MART 


515 Madison Avenue, New York CHICAGO - ILL. 
RUG & CARPET CLINTON CARPET COMPANY .................0000e5 63 oh GUNTHER ] S511E . 72nd ST, 
CUSHIONS Merchandise Mart, Chicago NEW YORK CITY 


RUG CLEANING BROWN. C. MW. COMPANY oecciccnicccccccocsccccccs 64 
i 4120 East 31st Street, New York * MARTINI . Ine. REGENT 41-0879 


SCREENS RE ee ea en eee 70 (-0880 
513 Sixth Avenue, New York 


a —_—_____—— = ‘i 
THREAD MEYER, JOHN C. THREAD COMPANY ............ 75 a 
| Lowell, Mass 
MYER, HENRY THREAD MANUFACTURING CO. .. 74 
319 West Van Buren Street, Chicago 
TRADE Ce I: stendnnecsnwides seeavescenks vert crsexes 70 
WORKROOMS 200 East 48th Street, New York 
I MEE inc pcg mddwecevetecnevksvebensedweXs 72 


18 East 54th Street, New York 


a 17 WwW a ] ] a e r oe 
305 East 47th Street, New York 

STEINER STUDIO 
169 East 61st Street, New York 


TRIMMINGS SCALAMANDRE SILKS, INC. 


598 Madison Avenue, New York | 7 M4 1 SS6 
620 North Michigan Avenue, Chicago t n Cc e 
420 Boylston Street, Boston 
95514 N. La Cienga Blvd., Los Angeles 
a ee ag a wade nccekiweneenssesesenas 55 
250 Park Avenue, New York 
’ Merchandise Mart, Chicago 
420 Boylston Street, Boston ® 
816 So. Figueroa Street, Los Angeles | 
WALL BASSETT AND VOLLUM 5 
COVERINGS 740 Rush Street, Chicago 
515 Madison Avenue, New York 
442 Post Street, San Francisco 
812 West Eighth Street, Los Angeles 





2203 Cedar Springs Avenue, Dallas WRITE TO DEPT. A FOR SAMPLES OR INFORMA. 
“cite ecigt De og rrr 59 . r aa by PERO aT > ary > rSIONS 

Si Bat Sted Sneek, Mer Sosk TION ABOUT SPECIAL DECORATOR DESIGNS. 
1515 Walnut Street, Philadelphia 

Strafford, Pa. 

LEOTD, YW. BH. B., COMPANY, FNC. oc ccccscvccccscces 63 6 2 e ’ 

is West 48th Street, New York 269 Madison Ave., New York 
DROGR Mee, THEE, TINE. cecccncicccesccseisvcess 78 


15 East 57th Street, New York 


ie i a 70 “MARBLE” 75¢ A SQUARE 27” x 27” 
44 East 53rd Street, New Yor!?: 
SCHUMACHER, F. & COMPANY, INC. ............. 6 


535 Madison Avenue, New York 

420 Boylston Street, Boston 

1616 Walnut Street, Philadelphia 

Merchandise Mart, Chicago 

ieee vatcnon te Sibwwalesb 405d Vebeaee 69 
690 Broadway, New York 

THIBAUT, RICHARD EF... INC. 22200-0000 
269 Madison Avenue, New York 
WILSEY-HEMSTREET 
515 Madison Avenue, New York 
2203 Cedar Springs Avenue, Dallas 
3262 Wilshire Blud., Los Angeles 


60 West 40th Street, New York 
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Front Mout Bak "Ou Furniture 








Z : WZ, i 
Cnssileas Cve bh avacleristics 


Connoisseurs judge the worth of reproductions as they do antiques — for certain 





specific qualities. These include fineness of design and execution; depth of color, 


richness of patine; excellence of detail and ornament; and the warranty that lies 








in the name of the maker. Among such distinguishing characteristics are these 
exclusive Baker features: Old World Finish, Connoisseur Leather Finishes; 
Crown Glass; Special Hardware; the Spirit of the Original; and the acceptance 
of this furniture as America’s Finest Line of 18th Century Reproductions. 


New York BAKER Cuicaco 


A. H. Stiehl Furn. Co. Knapp & Tubbs, Inc. 
28 West 20th Street F U R N ] T U R E p) IN C . Merchandise Mart 


HOLLAND, MICHIGAN 


Granpb Rapips— Keeler Building 


@ =| oe fe 2 = WS 


Makers of America’s Finest Eighteenth Century Reproductions 


INTERIORS 














—this new group of 


luxurious Lustred Broadlooms 


pen DER SMITH BROADLOOMS 


eign RIGHT” WON’T DO IN CARPET COLORS 








rem, 
at %y hier f 


© 


$ Pte. 


It's Broadloom Wall-to-Wall for Homes. Executive 
Offices and all Contract Work — Broadloom is the 
harmonizing, pleasing foundation for any decorative 
treatment. The Fay Carpet Co. carries, at all times. 
abundant stocks in all Qualities, all Colors and all Prices: 


x 


Qrstant Cut-Service from the 
roll for those who want what 











they want when they want us 


from Fay Headquarters in New York or Philadelphia. 


*« 


Fay Service includes complete estimates on entire installation 
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Aiedees 
fay wa tk Seat ney 
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ET C ; ; OE 
O., INC., 515 MADISON AVENU pete 
pt E | 
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